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Prieskum dospel ej popul 8cie SR (APS) ~‘yzal

Slovakia

1. Metodika

Prieskum v Slovenskej republike realizovalas pol ol nos S ecCal | Sl ovakia, s.
Pri eskum d o scie salrealjzova mawaorke§2000 respondentov.
Vekov® rozp?tie respondentov bolo 18 ag 64 rokov.

Vzorka ppltio¢s®hmu bol a ReprezemttabZwpaddla stano
k v - tzmaky - pohlavie, vek, vzdelanieare gi - n. ( kr aj )

Dopytovanie prebiehalo telefonicky met-dou CATI
prostredn2ctvom sdreikgtro,ni ck®bo | aut omatanie ky
sociodemograajckithekyotdskoky) pri jednotlivlch \

Pol et vol al689¢ h | 2sel :

Pol et kontaktovanlch dom&67 esvty2g/ok¥skbrod mnvigchha troys)? br:e
S¥hl asil o s298 zhovorom

Odmietlo: 5429

Nekompl etne zreal i z988/(arnelscph. rnoezphroevgolriovs:cr eeni ngom)
Kompletnezr eal i zovanlch rozhovorov: 2000

Zber d8t pr ebi2f69R2016do2H1R.20d6" o d

Z2skan® d8ta s@g4 astpirsatciocvkaonm® svof t v ®r i SPSS.
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Slovakia

2. Charakteristika a ciele prieskumu

Gl obal Entrepreneurshipn Monitor o(oGEM)n ojvea nmeid zzidmr
GERA, kt or ® zdruguj e vViac akd ®B®O0 swveéts&ummPrkeadws t &\
najvlznamnejgzgcth%dss‘aetoovdycrhamlke podni kani a. Na S

Fakultou managementu Univerzity Ko me ns k ®h®r cackrol nm part ner ommblovak spol
Business Agency.

CieOom prieskumocvh rve arl8inzcova@EM | e:
A MeraS rozdiely v %rovni podni kateOskej aktivi
Odhali S faktory, ktor® ved¥% k vhodnim %rovni a
litiky, ktor® mtdgu rozg2riS n8rodn

eal isadfypy prieskumov:
) Kvant i dskaitn?z \Wdroys prerl ieq popul 8ci e-APBdult Popul atio
)

A

A Navr hn%S po
R

1 ~

2 Prieskum n8rodnlch experMNE®V (National Expert

V. tomto dokumente s¥% pop2san® vIisledkwanm®r ipwsdkls
jednotli bl okov, v porad?2 ako boli Zzaraden® v dotazn
Charakteristika vzorky respondentov: 5

A Gtrukt %%ra respondentov z pohOadu pr2jmu dom8c
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Prieskum dospel ej popul 8§8cie SR (APS) ua

Slovakia

3. Visledky z prieskum

Bl ok BVOD:

A Na ot8&8zku APozn§8te osobproedninikalSohvo, postloedna lcés
odpovedalo v roku 2016 kladne 33,0% r espondentov, | o j2@E5(36b%Yeni e o
A St 8l e plat2z, ¢ge viac ako polovica (67,0%) dos
kto zalal v obdobrokwws | gaddndickha$.voshgak oproti ro
(63,4%).

GrafilPozn8te osobne niekoho, kto zal al podni kaS v

Poznate osobne niekoho, kto zacal podnikat v poslednych rokoch?

® Ano

H Nie
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Slovakia

A Len 230% obyvateOov Slovenska ver 2, ge v bud¥ecc
podmienky na podnikanie. V roku 2015t ent o zd§ea@%4% oplt anl ch.

A 37% respondentov na tYto ot8zku nevedelo odpo
Graf i2Bud% v nasleduj %cich ¢giestich mers® agmZlhe i t

z a | apbdnilania?

Budu v nasledujticich Siestich mesiacoch v oblasti, v ktorej Zijete dobré
prileZitosti na zacatie podnikania?

® Ano

M Nie

A Necel §capplidawainT ch r es p@ndseintmoyvs (244,906 by mal a

ask%senosti na zalatie nov®ho podnikani a.
A 56,0% opltanlch si naopak nemysl 2, ¢ge dan® pred
Grafi3M8§t e vedomosti, zrulnosti a sk¥senma®ti potreb

Mate vedomosti, zrucnosti a skisenosti potrebné na zacatie nového
podnikania?

® Ano

H Nie
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Prieskum dospel ej popul 8§8cie SR (APS) ua

Slovakia

A Strach zo zI| y5d,8%respondedtrodvd za o je oprotn8§ragku 20

Grafi4Odr adi | by V8s strach zo zlyhania od zal ati a

Odradil by Vas strach zo zlyhania od zacatia podnikania?

® Ano

H Nie

A Prevagn§729%9 s S espondentov sa priklonila k n§:
rovnost8rstvo, tento vIsl2el8E®&7%).e temer totodgnl s

GrafiS5Na Sl ovenlsgiundyOwd2 uprednostnila, ak by mal

Na Slovensku by vacsina Iudi uprednostnila, ak by mal kazdy rovnaku
Zivotnu uroven

m Ano

H Nie
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Slovakia

1 N&8zor na podni kanie ako gtart osobnej pracovn
respondenti sa rozdelili takmer presne na pol ovi cu §s340,4% NIE Teédtoo v e
visl epoldojpeml ako v roku 2015,

Grafi6Na Sl ovensku va&a| gina Oud2 povadguje zalatie n

e

volbu kariéry

m Ano H Nie

A DPspegnosS novich podni kateOo

B K v | eviacdakovmoldvicum pr e
opl tamdléh , (| o j e o pmieny pokles (Bik,206).2 015

Graf i7 Na Sl ovensku SYse t 2, ktor?2 bol i Yaspegn?z pr
regpektovan?

Na Slovensku su ti, ktori boli uspesni pri zacati nového podnikania
uznavani a respektovani

® Ano

H Nie
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Prieskum dospel ej popul 8§8cie SR (APS) ua

Slovakia

A Lent esne viac ako polovica obyvateOov sa z m®d
podni k a60@®o.c hSt( §1 e s ao vtneodcae nznree jpmee zre nktruw?jz¥y nae Yosapnekcr
Tento vIisl edatikkuj20d5 (p4e6od o b n T

Graf i8Na Sl ovensku sa |mRdtid da2weh§t eo spegnich nc
aktivit 8 c h

Na Slovensku sa casto dozvedate z médii pribehy o uspesnych novych
podnikatelskych aktivtach

m Ano

H Nie

1 132% respondentov m§8 n8zor, ge na Slovensku |j
2015t a8 bt er nat 2 v Woresponderdov.o 16, 3

Grafi9Na Sl ovensku je jednoduch® zalaS podni kas$

Na Slovensku je jednoduché zacat podnikat

m Ano

M Nie
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Slovakia

A Val gi(toa%)opltankéshl as?2 s virokom, ge na Slove
podni kmi, ktorlch zameran2zm je riegenie spol ol en:

Graf i10 Na Slovensku s a | asto stretnete S podni k
spol o]l enskdicl mych probl ®mov

Na Slovensku sa casto stretnete s podnikmi, ktorych zameranim je
rieSenie spolocenskych a socialnych problémov

® Ano

H Nie
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Slovakia

BLOK 1:RODIACI SA PODNIKATELIA

A Len nielo viac ap despomdant(dd,dekl aroval a, g
zalwlSastn® nov® podni kanie (resp. by21583hlb0)g.i | Tent
tipercent u§14/%6%). body

Graf 1A1Pokgate sa v s% asnosti Vy s8m, alebo s nie
ak®hoks@mekzamesaingwvanpraedaj a aklchkoOvek tovar o\
i nl m?
Pokusate sa v sucasnosti Vy sam, alebo s niekym inym, zacat nové
podnikanie, vratane akéhokolvek samozamestnavania alebo predaja
akychkolvek tovarov alebo poskytovania sluzieb inym?
11.3%
® Ano

H Nie
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Slovakia

A Len n e ¢ e | 6%c fespondentov uviedlo, ge sa Vv s¥ljagmdatSi npok
podni kanie pre svojho s¥%W asn®ho 2z anelbklesg zhaubae Oa .
02 percentu8lne body

Graf IA2Pok sgat e sa Vv s§¥l asanedtoi sVyniebi@® i pboipi kaha
novY podni kateOsk¥ |innosS pre V8gho zamestn8vat ¢

Pokusate sa v sucasnosti Vy sam, alebo s niekym inym, zacat
nové podnikanie alebo novu podnikatel'sku ¢innost pre Vasho
zamestnavatela ako sucast Vasej beinej prace?

® Ano

H Nie
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Slovakia

A Z tich, ktor2 v s¥W asnosti uvaguj¥% o zal at?2
Zame s ttrefOaa |, ug s k ©®9,206) wlobilez a rpd d Ineg/d N1 rok nejak®

podni kanie pripravili. Existuje teada aj |sleypienk\
neurobili. VIsledok j2el5@2® mer totognl s rokom

Graf IBUrobili ste za posledreloh dabyn&stSE mesiodddyv :
podni kani e, ako napr2kl ad hOadanie vybavenia al
rozbi ehaj Yceho podni kani e, pr8ca na podnikateOs

ak¥%koOvek in¥% aktivbozhehh®8rpolbpi pamdbbPa

Urobili ste za poslednych dvanast mesiacov nieco, aby ste pomohli zacat
toto nové podnikanie, ako napriklad hfadanie vybavenia alebo miesta
podnikania, organizovanie timu rozbiehajuceho podnikanie, praca na
podnikatel'skom plane, zacatie sporenia penazi, a

® Ano

H Nie

13/181



Prieskum dospel ej popul 8§8cie SR (APS) uall

Slovakia

A Z tlchsapktpriodyiVkani e, i8¢%naol|laakkbglyjekior?
| asS hiemgel %. Cel % firmu3h3iezal as nh |tbnpbdat
pomer klesol oproti roku 2015 aj e t e me r rokant2014 (Rok 2014 Ab u d e viastni
29%, Rok 2015 Abudem vliastni S cel ®i 33, %)

GraflDIBudete Vy osobne vliastniS cel®, nejak¥% | as§S,

Budete Vy osobne vlastnit celé, nejaku ¢ast, alebo Ziadnu ¢ast tohto
podnikania?

31.3%

m Cast

mCelé

m Ziadnu
tast
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Slovakia

1 Najlastejgzm model om s¥%¥behu vliastn2zctva a ri

bud¥% vlIastni S aa)j sreidee(d?sD)urdsrgoiveesk i Oa.dia (17, 9

Graf ID2Ko Oko Oud2, vr8tane V&8s, bude aj vlastni S aj

Kolko fudi, vratane Vas, bude aj vlastnit aj riadit toto nové podnikanie?

u2
3
n4
m5
H6
[ )
m12

A Necel 8§ ztor eztg |Wan & h pod'ni%I)atueg‘jOwwp(laiB,iGa mzdy (o
sebeal ebo i nlm pol as a slptomierrty poklestopratioleui2Gls (82y5%).

Graf 1IE1 Vypl at i | i ste v rgmci nov®ho podnikania al
natur 8l i 8ch, vr8tane Vagich vliastnlch, polas vi aft

Vyplatili ste v ramci nového podnikania akékolvek mzdy, odmeny alebo
platby v naturalidch, vratane Vasich vlastnych, pocas viac ako troch
mesiacov?

m Ano

H Nie

15/181



)
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Slovakia

Graf lIE2V kt orom roku dostald] zakl adatelia podnikani
vnatur 8l i 8ch z tohto podni kani a?

V ktorom roku dostali zakladatelia podnikania prvykrat mzdy, podiel na
zisku alebo platby v naturaliach z tohto podnikania?

W 1993
H 2001
W 2009
w2010
m2012
m2013
2014
m 2015
m 2016

M Doteraz ni¢ neobdrzali

1 Prv® mzdy (podiely na 545b 8k w,al Aathp #8d d rei) k ad cesC
rokom 2013. V roku 2015 tento fakt uviedlo iba 21,4% respondentov.

Graf IE3 Dost al i zakl adatelia tohto podni kania ak®ko
natur 8li&ch z tohto podnikania pred 1. janu8rom

Dostali zakladatelia tohto podnikania akékolvek mzdy, podiel na zisku
alebo platby v naturalich z tohto podnikania pred januarom ?

mAno = Nie
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Prieskum dospel ej popul 8cie SR (APS) ~‘yzal

Slovakia

Tabu®k@ akl druh podni kania ide?

Druh podnikania Frequency | Percent
admi ni strat2vne slugby 1 0,05%
aut oo pr asvlouvgRoay 1 0,05%
autoservis 2 0,10%
a ut oiastkyl 1 0,05%
budovanie akt?v 1 0,05%
Cestovn8 kancel 8ri a 1 0,05%
| i stiace slugby 1 0,05%
Distrib¥%Wcia a predaij kozmeticklchl 0,05%
dod§wwyr &dmponentydoklim.zar i aden? 1 0,05%
doprava 2 0,10%
ekonomi ck® poradenstvo 1 0,05%
finasl o@by 7 0,35%
Gastro slugby 4 0,20%
Gr afisdl®by 1 0,05%
c hov atpot@ebyk ® 1 0,05%
inter gRWIV®, odadioomrhond h 1 0,05%
inginierska |innosS 1 0,05%
ITobl as S 2 0,10%
k ader nkézmétikao 4 0,20%
kamen8rske prs8ce 1 0,05%
kn2 hvi aszlau gshky® 1 0,05%
k ni grodtkcia 1 0,05%
konzultaln® slugby projektovl manl 0,05%
Kkovoobr 8bhacie pr8ce 2 0,10%
kovovIiroba 1 0,05%
kuch§r 1 0,05%
k Yar g obched,s | ugby 1 0,05%
Kurzy pl 8vania pre deti 1 0,05%
Lek§8r 1 0,05%
|l esn2ctvo, Sagba 1 0,05%
| odn8 doprava 1 0,05%
maliar,nat i er a|l 1 0,05%
maloobchod 4 0,20%
manag®slIsk@Eby 1 0,05%
mont 8§ vzduchotechniky 1 0,05%
N§ byt oddaj 1 0,05%
nN8kupr @adaj lielivlich rastl2n 1 0,05%
obchod a slugby 1 0,05%
obchod a slugby cez internet 1 0,05%
obchod umel eck® potreby 1 0,05%
obchod, sklad s tovarom a servis 1 0,05%
obchodne | i n n-&A¥ON BA 1 0,05%
odbor@esmdspod§t 1 0,05%
opatrovlaite®Os&S$§ 2 0,10%
oprava chladiacichz ar i aden? 1 0,05%
Pohostinstvo 3 0,15%
poi sSovn2ctvo 3 0,15%
poOnohos ploidngnrosskSa 1 0,05%
poOnohospod8§8§rska prvoviroba, pr e

ol ejn2n 1 0,05%
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Prieskum dospel ej popul 8ci e SR

(APS)

QCall

Slovakia

Polygrafia 1 0,05%
poradenstvoaposkyt ovanie slugby v obl all 0,05%
poskytovanie ptgiliek 1 0,05%
poskytovanie slugieb v oblasti r el 0,05%
Poskytovanie slugieb v oblasti st|l 0,05%
poskytovanie slugieb v zdravotn?2l 0,05%
Potravin8rstvo 2 0,10%
PREDAJ 1 0,05%
predaj kozmetiky, vizg8gistick® sl 0,05%
predaj poOnohospod8rskej technikyl 0,05%
predaj tovarov a slugieb 4 0,20%
pred8§va drogistickIl tovar 1 0,05%
P r ejong-ubytovanie 1 0,05%
priamy predaj potrieb do dom8cnogsll 0,05%
pribligovanie dreva, Sagba a mani|l 0,05%
prieskum verejnej mienky 1 0,05%
Prieskumy 1 0,05%
projeklng8 linnosS 1 0,05%
projektant 2 0,10%
Projektant vst avebn2ct ve 1 0,05%
regt aulrian nno§s S 1 0,05%
S.r.o. 1 0,05%
Ss. r.o. pr 8ca, stavby 1 0,05%
samostgatvm®PIsBgby 1 0,05%
S e r v inshogp® dd8kej techniky / predaj tejto techniky +servis 1 0,05%
sez-nny- stpovaacrovani e a vIikup h%b 1 0,05%
Sl ugby 5 0,25%
S| u d Iposkytovanie -%l t ovn® slughby 1 0,05%
S| u d Iposkytovanie s ugi eb 1 0,05%
sluglegt ouchhalst avebn2ctvo 1 0,05%
s | u gdmgrane na prepravu tovaru 1 0,05%
Sl ugby 1 0,60%
Slugpye 0 b y v mapr.aufdadvanie, firemne priestory 1 0,05%
s | u ¢gderyis oprava elektromotorov 1 0,05%
sl ugdbyr 8va bytov 1 0,05%
s | u ¢gdprpstredkovanie 1 0,05%
Slugky ajM2rstve 1 0,05%
slugby a predaj 1 0,05%
slugby el ektro 1 0,05%
slugby OuNom pre zdravie 1 0,05%
slugbwvebn2ctvo 1 0,05%
slugby ubytovanie 1 0,05%
soci 8§l ungby 1 0,05%
spracovanie dreva 1 0,05%
Spr acovanipegraamanie v 1 0,05%
spr ieaanut eOnosti 1 0,05%
sprostredkovacie prace 1 0,05%
sprostredkovanie obchodu 1 0,05%
sprostredkovanie pr8ce 1 0,05%
sprostred k o v atleiOsrkogsnSa sl n @by 1 0,05%
stavebn8 |linnossS 1 0,05%
stavebn2ctvo 1 0,50%
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QCall

Slovakia

St avebn-?icda men § prack e 1 0,05%
stavebn?®potujé vanie historickIlch ¢

novostavb§8ch 1 0,05%
st avavb, mératiz§ c iugp,r at ovac?2 servis 1 0,05%
Stol 8rstvo 1 0,05%
stroj8rstvo 1 0,05%
sagba a pribligovanie dreva 1 0,05%
Tel ekomuni kat @l®eswd znigdbbya i nternet |1 0,05%
terapeutick® slugby 1 0,05%
Ubytovacie slughby 1 0,05%
Wl tovn2ctvo 2 0,10%
%Wl tovn® poradenstvo 4 0,20%
upratovacie sludgby 1 0,05%
Vedenie %YW tovn2ctva 1 0,05%
Verejne stravovanie 1 0,05%
verejn® obstar8vanie tovar a sl ugl 0,05%
verepgrnos8spegnsg |innosS 1 0,05%
Viacal t ernat 2v 1 0,05%
vikup drshoobrmPah 1 0,05%
v 1 p o teah.vpBedaj a servis 1 0,05%
viroba 2 0,10%
Viroba a mont§8g |l erpac2ch stan2c |1 0,05%
viroba a predaj obalovlich materi §1 0,05%
viroba a projeklng8 linnosS a poral 0,05%
Vyul o vaaykov e 1 0,05%
Z8hradn2ctvo 1 0,05%
z8kazkov® krajl2rstvo 1 0,05%
z8§moln2cka viroba 1 0,05%
z8mo|l n2cke pr8§ce a %l tovn2cke pr §1 0,05%
z8§mol n2ctvo 1 0,05%
zemnev 1 k o ppeage® 1 0,05%
gi v noopas8 o v attoe Mlemecko, potomR a k ¥s k o 1 0,05%
Znalec - poskytovaniei nf or m8ci i 1 0,05%
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Slovakia

A U takmer polovice zal2naj %cich podni k,aatemOov |
slugby. 3 N N N
A Lennecel I ch 109% ompdktaa mloova al e b pa Ineebzon §vmur oshl oukg.b u

Graf 1IG1Bud¥% tento V8§ virobok alebo slugbu povagoyv
alebo ¢giadni z Vagich potenci 8l nych z8kazn2kov?

Budu tento Vas vyrobok alebo sluibu povaZovat za novil a neznamu
vietci, niektori alebo Ziadni z Vasich potencialnych zakaznikov?

M Niektori

W Vietci

M Ziadni to nebudu
povaZovat za nové a
nezname
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Slovakia

1 Polovica novIichB22ppdei kamyesOéy @Ge m§ v emDdatokonk
boloadg 56, 4 %.

Graf 1G2 Exi stuje v s% asnost:i veOa, m§| o, alebo g¢gia
alebo slugby Vagim potenci 8l nym z8kazn2kom?

Existuje v sticasnosti vela, malo, alebo Ziadne iné firmy pontukajtice rovnaké
vyrobky alebo sluzby Vasim potencidlnym zdkaznikom?

B Malo konkurentov

B Vela konkurentov

B Ziadni konkurenti
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Slovakia

A Skoro ag zmpolRowij&xi ch 45680 nipbatgyeé @av,t ekcthonro® -sg¥h es
(zn8viaeako5rokov). Z§roveR vgakdskbab2 kajgddi (2500 d piokudt? e @
nov® postupy, ktor® s¥% zn8me | en r okpostufy pdklesbl p o d
takmer z 30,9% z roku 2015.

Graf 1G3SY% t echmdleb®i @ostupy potredbn® masiteq@bdw ddgtod

ako jeden rok, jeden ag p2S rokov, alebo dl hgie

Su technolagie alebo postupy potrebné na tento vyrobok alebo sluzbu
dostupné menej ako jeden rok, jeden aZ pat rokov, alebo dlhsie ako pat
rokov?

m dlhdie ako pat rokov

m jeden aZ pat rokov

B menej ako jeden rok

22/181



.
Prieskum dospel ej popul 8§8cie SR (APS) Ja

Slovakia

1 Len105% zal| 2 naj %ci ch podni kat eOov pon¥kla atga k7€ %
trgieb poch8dzaS od z8kazn2kov zo zahranilia.

Graf 1IG4AAKkE | asS z Vagich rolnlTch trgieb poch§8dza ood
90%, viac ako 75%, viac ako 50%, viac ako 25%, viac ako 10%, alebo 10% a menegj?

Aka cast z Vasich roénych trzieb pochadza od zakaznikov zo zahranicia?

W 11a7 25%, alebo
H26ai 50%
m51ai 75%

W 76ai 90%

B Menejako 10%
H Viac ako 90%
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Slovakia

A Najtypickej g22nB%)s ¥z ap*dmaijkyci(ch podni kat §Daden

zamestnanec okrem vilastn 2 k o v . S jedn T m 6,12@)nresp. tdvoman zaroestnafcami

(12,1%) funguj e skoro rovnakl podiel firiem

Graf IHLAk nepol 2tame vliastn2kov, koOko Oud? v s¥%l as
zar8tajte vgetklch vihradnlch subdodg8vateOov, t e

podni k a nepracuj Yace z8roveR pre Nalg2ch.

Ak nepocitame vlastnikov, kolko fudi v sucasnosti pracuje pre tento Vas
podnik?

mo 1 EEPN S

m4 m5 mll m20

m25 E30 ®m100
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Prieskum dospel ej popul 8cie SR (APS) ~‘yzal

Slovakia

1 AK nepoVkasmer2kov, progn-za jvefimeplo® Oagd@®¥m 5 r

zal 2nchp dadni kateVa8 mene] akoovl0 zamestnanc
TabuOk Ak nepol 2t ame viastnzkov, koOko Oud?z2,
zamestnancov, bude pracovas pre_ tento podni k C
thradr)Ich subdodg8vat eOov, teda Oud? alebo firmy
z8r oweR Npal g2 ch.
Pol et Frequency Percent Cumulative
Percent
0 8 8.33% 8.33%
1 5 5.21% 13.54%
2 10 10.42% 23.96%
3 10 10.42% 34.38%
4 4 4.17% 38.54%
5 14 14.58% 53.13%
6 3 3.13% 56.25%
7 2 2.08% 58.33%
8 1 1.04% 59.38%
10 10 10.42% 69.79%
15 5 5.21% 75.00%
20 9 9.38% 84.38%
25 1 1.04% 85.42%
30 4 4.17% 89.58%
35 1 1.04% 90.63%
40 1 1.04% 91.67%
50 3 3.13% 94.79%
52 1 1.04% 95.83%
100 2 2.08% 97.92%
200 1 1.04% 98.96%
300 1 1.04% 100.00%
Total 96 100.00%
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Prieskum dospel ej popul 8§8cie SR (APS) ua

Slovakia

1 Traja z desiatich zal 2 naj Yaci ch podni kateOov zal al i pod
pr acomnony® 039,0%) .( Skorzo dgetsyiraitai chzpbdhi kabd@okaS pr e
VyughoddZ podni kat e O&k4%). o 20lsetpittndsch i de o rkotntbv og,c
z vy gmal i n® motz2vy.

Graf lIKI1Roz hodl i ste sa vstw%piS do podnikani a, aby
preto, ge nem8te |l epgie pracovn® mognosti ?

Rozhodli ste sa vstupit do podnikania, aby ste vyuZili podnikatelsku
prileZitost, alebo preto, Ze nemate lepsie pracovné moznosti?

HmIné

B Kombinacia oboch
vysSie uvedenych

m M3 pracu ale hlada
lepsie prileZitosti

B VyuZil podnikatelsku
prilefitost, alebo

m Ziadne lepsie
pracovné moznosti
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Prieskum dospel ej popul 8§8cie SR (APS) ua

Slovakia

1 Domi nantnim mot2vom pre tlch, phtdaikaraeDaki po
bola potreba ne58%) s| ozsntjai¢ rppkles oproti roku 2015 (64,1%). Zv I geni e
osobn®ho pr2j mw WNall genbtvéd tacmya ktoak | c.ht o podni kat e

Graf IK2 Kt or 8 z nasl eduj %ci ch mognost?2 je pre VS8§s
podni kat eOskej pr2legitosti?

Ktora z nasledujucich moinosti je pre Vas najdolezitejsim motivom na
vyuiitie tejto podnikatel'skej prileZitosti?

m Iba udrzanie prijmu
m Vicsia nezavislost
® Ziaden z uvedenych

W 7vyenie osobného
prijmu
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Prieskum dospel ej popul 8§8cie SR (APS) ua

Slovakia

BLOK 2: VLASTNE&CI, MANAGE

1 Na Slovensku (v skupineddrokowbateOpvi eskwmkm 1
17,4% podni kaj %cvirc8ht ame!* bSZL O) , resp. osthb, ,deboor ® |
slugby inIlm osob8m. Oproti roku 2015 bol o zazname
Graf2ASt e v s%l asnosti, vy s8m alebo s niekTm Nal g
viesS, asmaemogg8robkovo |innou osobou, alebo predgyv

osob8m?

Ste v sucasnosti, vy sam alebo s niekym d'alsim, vlastnikom podnikania,
ktoré pomahate viest, samostatne zarobkovo ¢innou osobou, alebo
predavate nejaké vyrobky alebo sluzby inym osobam?

mAno m Nie
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Prieskum dospel ej popul 8§8cie SR (APS) ua

Slovakia

2CJe toto podnikanie to ist®, na ktor® ste sa od)
i nNn® podni kani e?

Je toto podnikanie to isté, na ktoré ste sa odvolavali v predchadzajucich
otazkach, alebo ide o iné podnikanie

M Iné podnikanie

B To isté podnikanie

1 Z tTch, ktor?2 peldcags0.8%)i kvaltesdnmi 2, cel ¥ f@}(7Mu, t a
viastn2 JasS firmy. UkS&8zalo sa, @¢ge existuje aj |
medzi podni kat eOov, sa ne [ j Y na ziskoch z
rovnako takmer g ttma (23,7%) . V roku 20 tnilo cel ¥ fir mi

>

Graf2D1VI astn2te Vy osobne cel ®, !asé, alebo ¢giadnu

Vlastnite Vy osobne celé, €ast, alebo Ziadnu ¢ast z tohto podnikania?

m Cast
H Celé
M Nevztahuje sa

W 7iadnu gast
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Prieskum dospel ej popul 8§8cie SR (APS) ua

Slovakia

Graf2D2KoOko OQOud2, vr8tane V8s, vlastn2z a z8roveR r

Kolko ludi, vratane Vas, vlastni a zaroven riadi toto podnikanie?

m2 3
m4 5
m6 10

mi12 50

m 500 m 1000

1 N a ot §zku, ) dostali zakl adatelia tohto p ¢
j ednoz.®B3%n ® pl t a nmpbndemtovrodpevedalo kladne a38,7% z 8por ne.

Graf 2EB Do st al i zakl adatelia tohto podnikani a

ak ®k o
natur gl it®dho podni kania pred 1. janu8rom 201372

Dostali zakladatelia tohto podnikania akékolvek mzdy, podiel na zisku
alebo platby v naturalich z tohto podnikania pred januarom ?

EAno HNie
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Slovakia

Tabu@k@ akl druh podni kania ide?

Druh podnikania Frequency | Percent
administrat2vne slughby 1 0,05%
aut oo pr asvlouvgRbay 1 0,05%
autoservis 2 0,10%
aut os%l i astky 1 0,05%
budovaniea k't 2 v 1 0,05%
Cestovn8 kancel 8§ri a 1 0,05%
| i stiace slugby 1 0,05%
DistribwWcia a predaj kozmeticklIc|l 0,05%
dod§wwr &dmponentydoklim.zar i aden? 1 0,05%
doprava 2 0,10%
ekonomi ck® poradenstvo 1 0,05%
finasl o@by 7 0,35%
Gastros | ugby 4 0,20%
Gr afisdl@®by 1 0,05%
c hov atpet@byk ® 1 0,05%
i nt er § ®¥0 vk@pchaoe 8Omaloobchod 1 0,05%
inginierska |linnossS 1 0,05%
ITobl as S 2 0,10%
k ader nkdzmétikao 4 0,20%
kamen8rske pr 8ce 1 0,05%
knz2 hvi aszlau gsbky® 1 0,05%
k ni gmdkcia 1 0,05%
konzultal n® s |nuagnbayg npernotj ekt ov 1 1 0,05%
kovoobr 8bacie prs8gce 2 0,10%
kovovliroba 1 0,05%
kuch§8r 1 0,05%
k %r eobched,s | ugby 1 0,05%
Kurzy pl 8vania pre deti 1 0,05%
Lek§8r 1 0,05%
|l esn2ctvo, Sagba 1 0,05%
|l odn8 doprava 1 0,05%
maliar,nat i er al 1 0,05%
maloobchod 4 0,20%
manag®sIsk@by 1 0,05%
mont 89 vzduchotechniky 1 0,05%
N§ byt ddaj 1 0,05%
n§kup a predaj lielivlich rastl2n|1l 0,05%
obchod a slughby 1 0,05%
obchod a slugby cez internet 1 0,05%
obchod umel eck® potreby 1 0,05%
obchod, sklad s tovarom a servis 1 0,05%
obchodne | i n n-@\¢OH BA 1 0,05%
odbor@esmdspod§r 1 0,05%
opatrovateOsk§8 |linnossS 2 0,10%
oprava chladiacichz ar i aden? 1 0,05%
Pohostinstvo 3 0,15%
poi sSovn2ctvo 3 0,15%
poOnohos ploidngnrosskSa 1 0,05%
poOnohospod8rska prvovliroba, prql 0,05%
ol ejn2n
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Slovakia

Polygrafia 1 0,05%
poradenstvo a poskytovanie sl ughll 0,05%
poskytovanie ptgiliek 1 0,05%
poskytovanie slugieb v obl asti ril 0,05%
Poskytovanie slugieb v oblasti s/l 0,05%
poskytovanie slugieb v zdravotn?1 0,05%
PotrawdnS8r s 2 0,10%
PREDAJ 1 0,05%
predaj kozmeti ky, vi z 8§ garadenstvo k ® s|1 0,05%
predaij poOnohospod8rskej techni k1 0,05%
predaj tovarov a slugieb 4 0,20%
pred8§va drogistickI tovar 1 0,05%
P r ejong-ubytovanie 1 0,05%
priamy predaj potrieb do dom8cnol 0,05%
pribligovanie dreva, Shmgthba a manll 0,05%
prieskum verejnej mienky 1 0,05%
Prieskumy 1 0,05%
projeklng8 linnosS 1 0,05%
projektant 2 0,10%
Projektant vst avebn2ct ve 1 0,05%
regt aulrian nno8s S 1 0,05%
S.I.0. 1 0,05%
S. r. o. pr 8ca, stavby 1 0,05%
samostdatvm®Is $gby 1 0,05%
Ser vi s p o Qgke teahrskp/opde8aj tejto techniky +servis 1 0,05%
sez-nny-stpavaacrovani e a vIkup h¥b 1 0,05%
Slugby 5 0,25%
S| u d Iposkytovanie -¥%| t ov n ® slugby 1 0,05%
S| u { Iposkytovanie s| ugi eb 1 0,05%
sluglegt ouchmalst avebn2ctvo 1 0,05%
s | u gamgrane na prepravu tovaru 1 0,05%
Sl ugby 12 0,60%
Sl ugpwye 0 b y v mapr.au@atavanie, firemne priestory 1 0,05%
s | u g deryis oprava elektromotorov 1 0,05%
sl ugdyr 8va bytov 1 0,05%
s | u g dprpstredkovanie 1 0,05%
Slugky ajyM 2rstve 1 0,05%
slugby a predaj 1 0,05%
slugby el ektro 1 0,05%
slugby OuNom pre zdravie 1 0,05%
slugby stavebn2ctvo 1 0,05%
slugby ubytovanie 1 0,05%
soci 8l ngby 1 0,05%
spracovanie dreva 1 0,05%
Spr ac oV anipegraaohafieo v 1 0,05%
spr ieaanut eOnost i 1 0,05%
sprostredkovacie prace 1 0,05%
sprostredkovanie obchodu 1 0,05%
sprostredkovanie pr8ce 1 0,05%
sprostredkovata®lsk® ¢$limpbyS fin |1 0,05%
stavebn8 |linnosS 1 0,05%
stavebnzctvo 10 0,50%
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Slovakia

Stavebn-2icd men § prack e 1 0,05%
stavebapotuygdvanie historickIlch 1 0,05%
novostavb§8ch

st avavb,mératiz§ cjugpr at ovac? servis 1 0,05%
Stol §rstvo 1 0,05%
stroj 8rstvo 1 0,05%
sagba a pribligovanie dreva 1 0,05%
Telekomuni kattl @l®ewd znigdbya i nternet|l 0,05%
terapeutick® sl ugby 1 0,05%
Ubytovacie slughby 1 0,05%
Wl tovn2ctvo 2 0,10%
Y4 tovn® poradenstvo 4 0,20%
upratovacie slugby 1 0,05%
Vedenie ¥ tovn2ctva 1 0,05%
Verejne stravovanie 1 0,05%
verejn® obstar8vanie tovar a sl ull 0,05%
verepgrnos8spegns8 |linnosS 1 0,05%
Viacal t ernat 2 v 1 0,05%
vi kup drshobrPah 1 0,05%
v 1 p ol tech.vpBedaj a servis 1 0,05%
viroba 2 0,10%
Viroba a monts8d nl2ecr poadcp?acdno vl ch v 11 0,05%
viroba a predaj obalovich materi|l 0,05%
viroba a projekln8 |innosS a por|il 0,05%
vyul ovanie jazykov 1 0,05%
Z8hradn2ctvo 1 0,05%
z8kazkov® krajl2rstvo 1 0,05%
z8§moln2cka viroba 1 0,05%
z8§mol n2ckédproynécke pr8ce 1 0,05%
z8§mol n2ctvo 1 0,05%
zemnev | k o ppoage® 1 0,05%
gi v n-oopa8 o v atvoe- Onemecko, potom rakusko 1 0,05%
Znalec - poskytovaniei nf or m8ci i 1 0,05%
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Slovakia

1 Aj tu sa uk§za|o(,n~igeel em ahp!@dnmaijj%@cﬁien@ov ae7vi v §
%) pon¥%ka shkygby kKalogiPma spotrebiteOov nebude pok
V roku 2015t %6 d p o wweblo 66,4% respondentov.

Graf 2Gl1Povaguj % tento virobok alebo slugbu za novY
Vagich potenci 8l nych z8kazn2kov?
PovaZzuju tento vyrobok alebo sluzbu za novu a neznamu vsetci, niektori
alebo Ziadni z Vasich potencialnych zakaznikov?

B Niektori
B Vietci

® Ziadni to nepovazuju
Za nové a nezname
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Slovakia

1 Aj pri ot 8zke konkurencie sa uk8zal o, ge z ex
val giraen) (je presyed|msnledOa Klwan2lwr e nstiovmys| 2, g
konkurentov. V roku 2015 c2tilo veOk¥s konkurenci

Graf 2G2Je Vv s% asnosti veOa, m8lo,calebonak@dwkr ¢ m
sl uylbgim potenci 8l nym z8kazn2kom?

Je v sucasnosti vela, malo, alebo Ziadne iné firmy ponukajuce rovnaké
vyrobky alebo sluzby Vasim potencialnym zakaznikom?

H Malo
konkurentov

HVela
konkurentov

® Ziadni
konkurenti
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Slovakia

1 Viac ako polovica exiywu@jwaxitcéctiprodlnidiae e Oaleb
na danl ,vikrtoobro®k s% na tohav.,dl hgda (GBI v iSkG 201Dte @

bolo 55,7%. Naopak i 24,2% vy u grovva®& c hnol - gi e lkt @ro® t mepeyakarok r h u
teda s¥% nov®.

Graf 2G3 Ako dl ho bol i technol -gie alebo postupy poc¢
dostupn®? Menej ako jeden rok, alebo jeden ag p?:

Ako dlho boli technolégie alebo postupy potrebné na tento vyrobok
alebo sluzbu dostupné? Menej ako jeden rok, alebo jeden az pat rokov,
alebo dlhsie ako péat rokov?

24.2%

B Dlhdie ako pat rokov

W Jeden aZ pat rokov

B Menejako jeden rok
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Slovakia

1 Naj val giu396%)wpienxui st uj ¥Yaci ch podni kat eOov tvor |
lenme ne|j ako 10% ich8ddherat eNadpakd ed 6% kongt at oval
drvivg va]lgina (90%) ich spotreRill5te®o088¥ ochg8dza :

Graf 2G4AKk & | asS z Vagich rolnlTch trgieb poch8dza ood
90%, viac ako 75%, viac ako 50%, viac ako 25%, viac ako 10%, alebo 10% a menegj?
Aka cast z Vasich roénych trzieb pochadza od zakaznikov zo zahranicia?
Je to viac ako 90%, viac ako 75%, viac ako 50%, viac ako 25%, viac ako
10%, alebo 10% a menej?

M 10% a menej

W 11 a7 25%, alebo

W 26aZ 50%

Wm51aZ 75%

W 76a7 90%

M Viac ako 90%

m Ziadna
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Slovakia

1 Bez Zamestnancov (okr 7% mdijiirtied®n) ( ve gitatnej eS.
najtypickejgia skupina, prilom v roku 2015 to bol

TabuQOHMld&Nepol 2t aj %c vlastn2kov, koOko Oud2 v s¥%| as

Pol et OQudz?2 p]|Frequency Percent Cumulative
podnik Percent
0 47 28.7% 28.7%
1 33 20.1% 48.8%
2 20 12.2% 61.0%
3 12 7.3% 68.3%
4 10 6.1% 74.4%
5 10 6.1% 80.5%
6 6 3.7% 84.1%
7 1 0.6% 84.8%
8 2 1.2% 86.0%
9 1 0.6% 86.6%
10 5 3.0% 89.6%
11 1 0.6% 90.2%
12 1 0.6% 90.9%
15 2 1.2% 92.1%
20 4 2.4% 94.5%
25 1 0.6% 95.1%
29 1 0.6% 95.7%
30 1 0.6% 96.3%
40 1 0.6% 97.0%
45 1 0.6% 97.6%
50 1 0.6% 98.2%
53 1 0.6% 98.8%
150 1 0.6% 99.4%
5000 1 0.6% 100.0%
Total 164 100.0%

1 Progn-za poltu zamest naingc03v% op o5d np dkkatttveadjosy e g &
05 r okov bamestiandoe z
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Tabu@K2aNepol 2t aj %c

vliastn2kov,

koOko Oud?2,

bude pracovaS pre tento podnik o p2S rokov?
Pol et Ou d 2 |Frequency Percent Cumulative Percent
pre podnik

0 8 8,3% 8,3%

1 5 5,2% 13,5%
2 10 10,4% 24,0%
3 10 10,4% 34,4%
4 4 4,2% 38,5%
5 14 14,6% 53,1%
6 3 3,1% 56,3%
7 2 2,1% 58,3%
8 1 1,0% 59,4%
10 10 10,4% 69,8%
15 5 5,2% 75,0%
20 9 9,4% 84,4%
25 1 1,0% 85,4%
30 4 4,2% 89,6%
35 1 1,0% 90,6%
40 1 1,0% 91,7%
50 3 3,1% 94,8%
52 1 1,0% 95,8%
100 2 2,1% 97,9%
200 1 1,0% 99,0%
300 1 1,0% 100,0%
TOTAL 96 100,0%
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Slovakia

1 Necel 8§ pda87%wyi exi ¢t uj %ci ch podni kat ebov zal al
podnikateOsk(\}/Jopkruzlb(giS0525,@02%)od@aagedhakanie pr
nemal o in% pravmokn¥2 MMbF ndk,S3 %) % Rroe bddlag kKombd nSB c i
motz2vov.

Graf 2K1St al i ste sa s¥% asSou ptodjnti & apt rieaQmekgvh tadosyS ,s t @l e
ste nemali | epgost€ pracovn® mogn

Stali ste sa sucastou tejto firmy, aby ste vyuzili podnikatelku prileZitost,
alebo pretoie ste nemali lepsie pracovné mozZnosti?

H né

m Kombindcia
oboch vyssie
uvedenych

B Ma pracu ale
hlada lepsie
prileZitosti
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Slovakia

1 Z tlch, ktor2z mal. akopmdhtkaodagt avy§gwamgiéd o
naj m@ potrebu vNadge@j anez ci Bhmpairreeab wal(8B3zvI gi
Graf 2K2Kt or T z nasleduj %cich mot2vov bol pre VS8s

pr2legitosti?

Ktory z nasledujucich motivov bol pre Vas najdolezitejsi na vyuZitie tejto
podnikatel'skej prileZitosti?

m |ba udrzanie prijmu

m Vacsia nezavislost

B Ziaden z uvedenych

W 7vySenie osobného
prijmu
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Slovakia

1 Drvivg 820%yi eai 6tuj “%acich podni kasamdDbw | 7alklealchd
z ich prvich vlast n22kbtwbao 7mEmag®r ov, v roku

Graf 2L Zal ogi I i ste toto podni kanie Vy sami ? Bol
amanag®r ov?

Zalozili ste toto podnikanie Vy sami? Boli ste jednym z jeho prvych
vlastnikov a manazérov?

mAno ®Nie
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Slovakia

BLOK 3: POTENCI CLNI A PRERUGENE& PODNIKATELI A

1 Z dospellch obyvat e Odss64 ®koo) eestjs kkapingd 2208 % etk aak T ¢ h
ktor?2 ,ygweadwj 4 nadch8dzaj Y%cich troch r okroko215z al al
to bolo 18,8%.

Graf 3A Ol ak§vate, Vy s8&m alebo s niekim inlm, Z
ak ®hokoOvzadkmesatmmo8vani a, v nasl eduj Y%cich troch rok

Ocakavate, Vy sam alebo s niekym inym, zacatie nového podnikania,
vratane akéhokolvek samozamestnavania, v nasledujucich troch rokoch?

mAno HNie

43/181



.
Prieskum dospel ej popul 8§8cie SR (APS) ua

Slovakia

1 Exi stuje vgak aj s kkutpoirna zCau dp?o sjlee dinclh r4o,k2 % r e s |
podni kanie (vr8tane SZLO).

Graf3BZa poslednich 12 mesiacov, predal: st e, zat
ktor® stevivealsitni pr?2 padneamnk®ko®Dvaki s, amal ebo pre
slugieb inlm?
Za poslednych 12 mesiacov, predali ste, zatvorili, prerusili alebo
zanechali podnikanie, ktoré ste vlastnili a viedli, pripadne akékolvek
samozamestnavanie, alebo predaj tovarov alebo sluzieb inym?

mAno HNie
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Slovakia

1 Z tlch, ktor?2 prerugil.
ptvodns§g firma, v ktorej d
pr2pagplocrmi kateO ddirgnyel kz otr

alebo skonl| ili SVoj e
ovtedy podnliiknaBOj=4d i n e p
& k @ljarbke 2015p0dh&la 38,5% v al a.

Graf 3ClPokral oval o podni kanie vo svojich podnikate¢
osobne skonlili?

Pokracovalo podnikanie vo svojich podnikatel'skych aktivitach po tom,
co ste v hom Vy osobne skondili?

mAno M Nie
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Slovakia

1 Naj | as tdetjvgozdnmii ukonl] eni a, resp. prerugenia poc
nebol o 3,84%,dw® m8& mierne st%’pmrpk%@(]l?a&e%d\l a drehomu
mi este odpoveN osobn®redqgm§dpr p,ebebBcpotioi kat eOsk
(8,6%).

Graf3C2AKkT Dbol hlavnl dtvod na zanechanie tohto pod
Aky bol hlavny dovod na zanechanie tohto podnikania?

M Ina pracovna alebo
podnikatelska prileZitost

Hné

® Mimoriadna udalost

B Odchod do déchodku

B Podnikanie nebolo ziskové

W Prileitost predat podnikanie

B Problémy so ziskanim financii

H Rodinné alebo osobné ddvody

m Vlada/dafiova
politika/byrokracia
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BLOK 4: NEFORMCLNI I NVESTORI

1 Zo vgetklch dospelTch obyv a64erdkovy posRytio &280nza k a
posl edn® tri r o kryo sntirei keodnkuy ndeoj ankk®& @ph ® p a t a Odhatah e Bt o
investovaS Q@5omprpklipagmkant UBibohe body

Graf4AZa posl edn® 3 roky, poskytli ste vy osobne p
niekto inl, ak nepol 2tame ne§ kpuopdyi ealkd vclhckho Ofvoerkd cavk.c i

Za posledné 3 roky, poskytli ste vy osobne prostriedky do nového
podnikania, ktoré zacal niekto iny, ak nepocitame nakupy akychkolvek
akcii pripadne podielovych fondov.

m Ano B Nie
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1 Z tlch, ktorge ¢deolkslkayrtdvaliine]j osobe prostried]l
pr2spevkom {@d054%). 5000 «
Tabu@B&Za posledn® tri roky, pribligne koOko peR
zal 2naj ¥%cim podni kom, ak nepol 2t ame i nvest2cie
fondov.

Frequency Percent Cumulative

Percent

1000 8 9.3% 9.3%
1500 1 1.2% 10.5%
1550 1 1.2% 11.6%
2000 10 11.6% 23.3%
3000 6 7.0% 30.2%
3500 2 2.3% 32.6%
4000 2 2.3% 34.9%
5000 15 17.4% 52.3%
6000 1 1.2% 53.5%
8000 1 1.2% 54.7%
10000 8 9.3% 64.0%
12000 2 2.3% 66.3%
15000 5 5.8% 72.1%
20000 8 9.3% 81.4%
30000 3 3.5% 84.9%
36000 1 1.2% 86.0%
50000 2 2.3% 88.4%
100000 2 2.3% 90.7%
200000 1 1.2% 91.9%
Neposkytol prostriedky 7 8.1% 100.0%
Total 86 100.0%
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1 Finanl n® prostriedkby6whpbolpioshgifbaan®) ghilez zk emu
(mangel , s (aroku@lb 45¢5%) voviacako gt vrt i ne pr 2 padseusgeda. gl o
Cudziemu | loveku na dobrT podni ks®% eefpenkldntovn\ergka d p o
2015t o b 0128%.A G

Graf4CAkT bol V&g vzSah k osobe, ktor§ od V8s dost ¢
Aky bol Vas vztah k osobe, ktora od Vas dostala poslednt investiciu?

| Iny

M Blizky ¢len rodiny, ako
napriklad manzel(ka),
stirodenec, dieta, rodi¢, alebo

m 085 dlovek s dobrym
podnikatelskym napadom
m Iny pribuzny

W Kolega v praci

W Priatel alebo sused, alebo
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BLOK5:ZAMESTNANOSRODNI KAKTIEKIIVITA ZAMESTNANCOV

1 Z celej vIskwmammest ndzmdrgkdy T ch obyvat e @®@dwkogR (v
bolo viac ako polovica (55,1%) zamestimaens8 ako vlastnej spol ol no:
Yav @ z @, ®obolovzamest naneckom pomer e.Vnoku2D15 w0 ddlod1,8% Yav 2 z

5EKt orT z nasl edovnlch virokov popisuje V§g s¥%l as
GrafBElZamest nanl v i nej neg vliastnej spololnosti n

Zamestnany v inej neZ vlastnej spolocnosti na plny uvézok

® Ano H Nie

Graf5E2Zamestnanl v inej neg vlastnej spololnosti n

Zamestnany v inej neZ vlastnej spolocnosti na Ciastocny uviazok

m Ano W Nie
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1 Z celej viskumnej vzorky zamestnanT c6rotav)spel T
bolo 17,6% zamest nahlach neg f i r me,roka20%5p0 bole1719% Z L O. V

Graf5E3Samozamestnanl (SZLO alebo zamestnanl vo vl a

Samozamestnany (SZCO alebo zamestnany vo vlastnej firme)

® Ano H Nie

1 Z celej visknammest vizandrpkdyl Tch obyvate@dmkogR (v
bolo 54,9% zamest nanl ch mme &¥kur20l5to kojo 60,6P0.

Graf5E4AZamestnanl v s¥%kromnej spololnosti

Zamestnany v sikromnej spolocnosti

® Ano M Nie
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1 Z celej vIskzammeest ndamdrgkey T ch obyvate@dwko§R (v
bolo 15,9% zamest nanl ch v o .Wrbkg 20h5daqgbolo 111,4%.1 t Yac i 2

Graf5E5Zamestwand | §dnej ingtitYci.i

Zamestnany vo vladnej institucii

®Ano M Nie

1 Z celej viskznamest vizadpgkéeyl Tch obyvate@dmwkodR (v
bolo9,9% zamestnanich v nezi ak ebeoj dobgawvioDheéickom sekt

Graf5E6Zamestnanl v neziskovej organiz8cii alebo do

Zamestnany v neziskovej organizacii alebo dobrovolhickom sektore

m Ano W Nie
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1 Zovzorky dospellch obyva6éOawk6WR),(vit orek un el
zamestmanpgl nl alebo | i a2009% | h Oa dazarkstitanidbrakd 2015 to

bolo 30,9%.

Graf 5BE7THOad aj Yc i zamestnani e

Hladajlici zamestnanie

m Ano W Nie

1 Zovzorky dospellch obyva6éOawk6WR),(vit orek un el
zamestnanl na plnl al e |§itadten|t A0S tgbolo24¥k ub ol o

Graf 5GE8 Gt uden't

Student

® Ano M Nie
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1 Zovzorky dospellch obyva6tde OookoSVR , ( vkot ov &k uuvi ¢
zamestnanie bolo 24,2% nezamest3g MM cthom8cnoinepradiZeodu
starobn®ho d*chodku alebo invalidity. Zvygn?2 odmi

Graf5GE9Nezamest nanl

Nezamestnany

®Ano H Nie

Graf5BEIOMug / ¢gena v dom8cnosti

MuiZ/zena v domacnosti

m Ano m Nie
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Graf 5BE11Nepr acuj Yci z ditvodu starobn®ho d!chodku

Nepracujuci z dovodu starobného dochodku

m Ano | Nie

Graf 5SE12Nepr acuj %ci z dtvodu invalidity

Nepracujuci z dovodu invalidity

® Ano H Nie
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1 130% zamestnancov je zapojenlich vo vyv2jan2 no
Graf 5EE1IBol i ste za posledn® tri roky zapojenl vo
zamestn8vateOa, ako je naprzklad viIvoj alebo uv

zakl adanie novej podni kat eOs k etkyalgbpedc®o s kgj] BpPpOEpP]|

Boli ste za posledné tri roky zapojeny vo vyvijani novych aktivit pre
Vasho hlavného zamestnavatela, ako je napriklad vyvoj alebo uvadzanie
novych vyrobkov alebo sluzieb, alebo zakladanie novej podnikatel'skej
jednotky, novej organizacnej jednotky alebo dc

m Ano H Nie
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1 72,6% o p 1 trespoidentov s 3o takejto aktivity zapojen?2  asj¥%lvas no st i

Graf BEE2A ste zapojenl do takejto aktivity aj v sl
Ste v s¥W asnosti zapojenl vo vyv?zjan?2 novlch

ako je naprzklad vivoj alebo uvsg§dzanie novich v
podni kat eOskej jednotkyy aloeleg doc@®®raskegjal gl gledms

A ste zapojeny do takejto aktivity aj v sucasnosti?

® Ano W Nie

57/181



.
Prieskum dospel ej popul 8§8cie SR (APS) ua
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1 Ag ©#opl2 anTch Slovs§kov je akt2vny wepvgthiOaadgam
svojich n8padov vedeni u.

Graf 5EE3 Teraz sa zmienim o dvoch f 8zach, ktor ® m?tg
aktiMehl. i by ste pre kagd¥% z nich uviessS, | i S t
pozost8§8va 2z vivoja myglienky o] nove,j Okatdi§wiatne .e
inform8ci 2, brainstorming o novlich aktivitg8ch a

akt2vne zapfo§zeaposl éénptoh troch rokoch?
Prva faza pozostava z vyvoja myslienky o novej aktivite. Toto zahrna
napriklad aktivne vyhladavanie informacii, brainstorming o novych
aktivitach a predkladanie Vasich napadov vedeniu. Boli ste aktivne
zapojeny v tejto faze v poslednych troch rokoch?

m Ano | Nie
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1 66% z ovavtg8ej t o f §ze2%odpd¥inds raol u.

Graf 5SEE3aA mo hl i by ste mi fpowedma®vali weéed%wutalemo

A mohli by ste mi povedat, ¢i ste v tejto faze zohravali veducu alebo
podpornt rolu?

H Obe

MW Podpornu
rolu

B Veducu rolu
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1 Za poslednTch 3 r okiomp lberhen td®c ipe 2rpqgvaarjy caak tvii waict
polovica (55,8 %) d ot a zrespoaderitov. h

Graf 5 EE4A Druh8 f 8za obsahuje pr2pravu a implement §ci
propag8ciu vage,j myglienky, pr2pravu podni kat eO
hOadanie finanlnlch zdrojov a z2skavanievtfiSejet pr
polas poslednlTch 3 rokov?

Druha faza obsahuje pripravu a implementaciu novej aktivity. Toto
zahrna napriklad propagaciu vasej myslienky, pripravu podnikatel'ského
planu, marketing novej aktivity alebo hl'adanie financnych zdrojov a
ziskavanie timu pracovnikov

® Ano H Nie
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1 Vtejto f&g&zelz»adwr o &p4s nwe ddacu r ol u.

Graf5EE4a A mohl i by ste mi fpowedn®vali wedWwvutalemo

A mohli by ste mi povedat, ¢i ste v tejto faze zohravali veducu alebo
podpornt rolu?

22.4%

H Obe

MW Podpornu
rolu

B Veducu rolu

1 TakWwto akti vdijtlua sitzeijrogiscevrag voayt.e ORe(s3p8ondent i bol
vhecel ;3% 15

Graf 5EE51 ni ci ovali ste t¥to aktivitu Vy, V8 zamest

Iniciovali ste tuto aktivitu Vy, Vas zamestnavatel, alebo jeden alebo
viaceri kolegovia?

mJa

M Kolega

B Kombinacia

23.3%

B Zamestnavatel
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f Ved%Wcu rolu vo vyv2jan2 novej aktivity |m8ovneakl.
Najva2a|l gie zast ¥penie mal. respondent. i (22, 0%),
novej aktivity maj % mali 3 Oudi a.

Tabu®GKE&EKo Oko Oud2 m8§, pr2padne malo ved%cu rol u \

P o | e| Frequency Percent Cumulative Percent
Oud?

1 16 12.1% 12.1%
2 20 15.2% 27.3%
3 29 22.0% 49.2%
4 15 11.4% 60.6%
5 14 10.6% 71.2%
6 3 2.3% 73.5%
7 4 3.0% 76.5%
8 1 0.8% 77.3%
9 2 1.5% 78.8%
10 11 8.3% 87.1%
15 3 2.3% 89.4%
20 6 4.5% 93.9%
30 3 2.3% 96.2%
49 1 0.8% 97.0%
90 1 0.8% 97.7%
100 3 2.3% 100.0%
1

62/181



Prieskum dospel ej

popul 8§ci e

SR

QCall

Slovakia

1 PodOa vyjadrenia

58, 2% respondentov

Oud?z2.
TabuGBEEB KoOko Oud2?2 ol ak§vate bude pracovas
uvedenz?
Pol et Ou d| Frequency Percent Cumulative
Percent
0 3 3.80% 3.80%
1 4 5.06% 8.86%
2 5 6.33% 15.19%
3 6 7.59% 22.78%
4 4 5.06% 27.85%
5 10 12.66% 40.51%
7 1 1.27% 41.77%
10 14 17.72% 59.49%
15 2 2.53% 62.03%
20 7 8.86% 70.89%
30 6 7.59% 78.48%
34 1 1.27% 79.75%
40 2 2.53% 82.28%
45 1 1.27% 83.54%
50 1 1.27% 84.81%
60 1 1.27% 86.08%
70 2 2.53% 88.61%
100 3 3.80% 92.41%
130 1 1.27% 93.67%
200 3 3.80% 97.47%
300 1 1.27% 98.73%
400 1 1.27% 100.00%
Total 79 100.00%
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1 Ajvt omt o pr 2 padds uwisgpdlnadent ov, ge danl produl
pokl adan8 na nehm8ma. nov¥ a

Graf BEEQPo k|l adal i by vgetci, niektor2 alebo ¢giadni
v tomto projekteu?za nov¥% a nezn8m

Pokladali by vSetci, niektori alebo Ziadni vasi potencialni zakaznici produkt
alebo sluZbu v tomto projekte za novu a neznamu?

m Niektori
W Vietci

m Ziadni to nebudd
pokladat za nové a
nezname
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1 474% opltanlfch uviedlo, e na Slovens WNaopak e ve
184% j e presved|lenTch, ge pre nich neexistuje ¢giact
Graf BEEIOV s %l asnosti je veOa, m8&l o alebo ¢giadne i
z8kazn2kom ten istl produkt alebo slugbu, ktor ¥ \

V sticasnosti je vela, malo alebo Ziadne iné podniky, ktoré pontikaju
potencialnym zakaznikom ten isty produkt alebo sluzbu, ktoru vyvija
tento projekt?

18.4%

m Malo podnikatelske]
konkurencie

B Vela podnikatelskej
konkurencie

m Ziadna
podnikatelska
konkurencia
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1 Najvalgiu s¥%upznexi(8Oujr¥aci ch podni kat eOov

tv
lenmene|j ako 10% ich odberateOov pochg8dza zo zahr

0
a
Graf 5EE11Ak &8 | asS Vagich trgieb pre tento projekt p

krajiny. Je to viac ako 90% viac ako 75%, viac ako 50%, viac ako 25%, viac ako 10% alebo 10% a
menej?

Aka cast Vasich triieb pre tento projekt pochadza od zakaznikov Zijucich
mimo vasej krajiny. Je to viac ako 90% viac ako 75%, viac ako 50%, viac
ako 25%, viac ako 10% alebo 10% a mene;j?

m10% amenej m11aZ25%
M 26 ai 50% m51a775%
W76 a7 90% H Viac ako 90%

W Ziadni

3.1%  11.7%
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BLOK 7: DEMOGRAFIAAPREMENNE POSKYTNUTE£ REAIEBKUMTUOROM PR

Tabu@W&® je Vage ohl avie?

Pohlavie Frequency Pecent Cumulative Percent
Mu ¢ 1004 50.20% 50,20%
Gena 996 48.30% 100.0%
Total 2000 100.00%
TabuBW&T je V8g sw% asnl vek (v rokoch)?
Vek Frequency | Percent

18 35 1,8%

19 41 2,1%

20 33 1,7%

21 39 2,0%

22 36 1,8%

23 50 2,5%

24 27 1,4%

25 39 2,0%

26 55 2,8%

27 46 2,3%

28 40 2,0%

29 53 2,7%

30 39 2,0%

31 57 2,9%

32 44 2,2%

33 48 2,4%

34 39 2,0%

35 51 2,6%

36 35 1,8%

37 39 2,0%

38 40 2,0%

39 61 3,1%

40 39 2,0%

41 46 2,3%

42 53 2,7%

43 52 2,6%

44 61 3,1%

45 35 1,8%

46 34 1,7%

47 39 2,0%

48 36 1,8%

49 32 1,6%

50 40 2,0%

51 45 2,3%

52 49 2,5%

53 46 2,3%

54 38 1,9%

55 41 2,1%

56 42 2,1%

57 44 2,2%

58 38 1,9%

59 47 2,4%

60 41 2,1%
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Bol

trval Y

kateg-ri 2.

V8¢

61 34 1,7%

62 35 1,8%

63 46 2,3%

64 35 1,8%

Tabu@Kieer az prel2tam zoznam vekovlich rozp2t?2,
najl epgie popisuje V8g vek?

Vekov® r ozp Frequency Pecent Cumulative Percent
18-24 262 13.10% 13.10%

25-34 463 23.15% 36.25%

35-44 477 23.85% 60.10%

45-54 395 19.75% 79.85%

55-64 403 20.15% 100.00%
Tabu@GKaOko |l enov vr8§tane V8§s tvor2 Vagu
Pol et |1l enov v dFrequency Pecent Cumulative Percent
1 183 9.15% 9.2%

2 494 24.70% 33.9%

3 425 21.25% 55.2%

4 464 23.20% 78.4%

5 218 10.90% 89.3%

6 90 4.50% 93.8%

7 37 1.85% 95.6%

8 18 0.90% 96.5%

9 8 0.40% 96.9%

10 7 0.35% 97.3%

12 2 0.10% 97.4%

13 1 0.05% 97.4%

14 1 0.05% 97.5%

15 1 0.05% 97.5%

Neviem 1 0.05% 97.6%

Odmi et ol odpoved>50 2.50% 100.0%

Total 2000 100.00%

Tabu®GKa&raz prel2tam zoznam pr2jmovlich
celkovl rolnl pr2jémgejgedam&dnolsiteinovvr §t ane
kombinovan® | 2sl o0?

Pr2jem Frequenncy Percent Cumulative Percent
G4 0 to U 20, 000 |338 16.9% 16.90%

G 20,001 to U 40249 12.5% 29.35%

G4 40,001 to u 60286 14.3% 43.65%

G 60,001 to U 8(Q02% 14.7% 58.35%

G4 80,001 to U 14131 6.6% 64.90%

Neviem 250 12.5% 77.40%

Odmi et ol odpovedb52 2.6% 80.00%

Viac ako 0 100, Q400 20.0% 100.00%

Total 2000 100%
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TabuGKW&® je Vage najvyggie dosiahnut® vzdel anie?
Vzdelanie Frequency | Percent Cumulative Percent
Il . stupeR vysokog| 69 3.5% 3.5%
(bakal 8rske)

1. stupeR vysoko|284 14.2% 17.7%
[ stupeR v| 49 2.5% 20.2%
vzdel ania (napr.

Odborn® vzdel aniiel 538 27.0% 47.1%
vyulenl/ §)

Stredogkol sk® v| 932 46.7% 93.9%
maturitou)

Vyggdgi e odbor n® |17 0.9% 94.7%
(pomaturitn® vzde

Z8kl adn® vzdel ani|105 5.3% 100.0%
Total 1994 100.0%
TabuORko sa vol 8 mesto, v ktorom ¢gijete?
Mesto Frequency Percent

BS§novce nad |23 1.2%

Bansk8 Byst 26 1.3%

Bansk§8 Gti ayl6 0.8%

Bardejov 50 2.5%

Bratislava | 7 0.4%

Bratislava Il 7 0.4%

Bratislava lll 5 0.3%

Bratislava IV 19 1.0%

Bratislava V 49 2.5%

Brezno 22 1.1%

Bytl a 26 1.3%

Ladca 16 0.8%

Detva 9 0.5%

Dol nl Kub2n |15 0.8%

Dunaj sk§8 Stn77 3.9%

Galanta 28 1.4%

Gelnica 11 0.6%

Hlohovec 10 0.5%

Humenn® 22 1.1%

llava 17 0.9%

Kegmar ok 24 1.2%

Kom8r no 47 2.4%

Kogice | 12 0.6%

Kogice 11 19 1.0%

Kogice 111 2 0.1%

Kogice |1V 19 1.0%

K o g tokoke 55 2.8%

Krupina 14 0.7%

Kysuck® Nov(@12 0.6%

Levice 49 2.5%

Levol a 20 1.0%

Li ptovskTl Mi41 2.1%

Lul enec 34 1.7%

Malacky 45 2.3%
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Martin 19 1.0%
Medzilaborce 12 0.6%
Michalovce 48 2.4%
Myjava 17 0.9%
N&§mestovo 19 1.0%
Nitra 54 2.7%
Nov® Mesto 17 0.4%
Nov® Z8&8mky 46 2.3%
Partiz8nske |34 1.7%
Pezinok 26 1.3%
PiegSany 13 0.7%
Pol t §r 11 0.6%
Poprad 17 0.9%
Povagsk§8 Bysg2l 1.1%
Pregoyv 35 1.8%
Prievidza 53 2.7%
PYc hov 16 0.8%
Rev ¥c a 9 0.5%
Ri mavsk§8 Sol33 1.7%
RogRava 23 1.2%
Rugomber ok 26 1.3%
Sabinov 20 1.0%
GaOa 14 0.7%
Senec 75 3.8%
Senica 19 1.0%
Skalica 17 0.9%
Snina 7 0.4%
Sobrance 20 1.0%
Spi gsk8 Nov§22 1.1%
Star 8§ oOoubovHh20 1.0%
Stropkov 17 0.9%
Svidn2k 16 0.8%
TopoOl any 30 1.5%
Trebigov 60 3.0%
Trenl| 2n 34 1.7%
Trnava 43 2.2%
Turlianske 131 1.6%
Tvrdog?2n 9 0.5%
Ve OkT Krt2g |23 1.2%
Vranov nad 133 1.7%
Garnovica 14 0.7%
Gi ar nad Hr ql0 0.5%
Gilina 39 2.0%
Zl at ® Mor avql? 0.9%
Zvolen 23 1.2%
Total 2000 103.7%
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Tabu®BRa&ali z8tor prieskumu uvedie respondentovo P
PSC Frequency Percent
1001 1 0.1%
1007 1 0.1%
1008 2 0.1%
1009 1 0.1%
1311 1 0.1%
1401 2 0.1%
1701 2 0.1%
1832 1 0.1%
1863 1 0.1%
1864 2 0.1%
1901 1 0.1%
2305 1 0.1%
2401 1 0.1%
2712 1 0.1%
2901 1 0.1%
2941 1 0.1%
3101 2 0.1%
3214 1 0.1%
3223 1 0.1%
3261 1 0.1%
3301 1 0.1%
3401 1 0.1%
3483 1 0.1%
3495 1 0.1%
3601 5 0.3%
3802 1 0.1%
3822 1 0.1%
3841 1 0.1%
3901 1 0.1%
4001 1 0.1%
4013 2 0.1%
4018 1 0.1%
4022 2 0.1%
4023 2 0.1%
4402 2 0.1%
4412 1 0.1%
4425 1 0.1%
4447 1 0.1%
4455 1 0.1%
4801 1 0.1%
4942 1 0.1%
4944 1 0.1%
5001 2 0.1%
5201 1 0.1%
5302 1 0.1%
5361 1 0.1%
5401 1 0.1%
5601 1 0.1%
5801 2 0.1%
5904 1 0.1%
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5994 1 0.1%
6401 2 0.1%
6601 1 0.1%
6724 1 0.1%
6731 1 0.1%
6901 1 0.1%
7101 2 0.1%
7201 1 0.1%
7221 2 0.1%
7242 1 0.1%
7253 2 0.1%
7254 1 0.1%
7501 2 0.1%
7601 1 0.1%
7612 1 0.1%
7622 1 0.1%
7631 1 0.1%
7632 1 0.1%
7653 1 0.1%
7671 1 0.1%
7684 1 0.1%
7801 1 0.1%
7901 1 0.1%
8001 1 0.1%
8201 1 0.1%
8221 1 0.1%
8222 1 0.1%
8237 1 0.1%
8252 1 0.1%
8512 1 0.1%
8606 1 0.1%
8612 1 0.1%
8621 1 0.1%
8901 1 0.1%
9033 1 0.1%
9071 1 0.1%
9101 3 0.2%
9301 1 0.1%
9406 1 0.1%
9409 1 0.1%
9421 1 0.1%
9431 1 0.1%
9434 1 0.1%
9435 1 0.1%
60039 1 0.1%
81105 2 0.1%
82001 1 0.1%
82101 1 0.1%
82106 1 0.1%
82107 1 0.1%
83000 1 0.1%
83102 2 0.1%
83107 1 0.1%
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84104 1 0.1%
84105 2 0.1%
85101 2 0.1%
85105 1 0.1%
85106 1 0.1%
85107 1 0.1%
90042 1 0.1%
90044 1 0.1%
90061 1 0.1%
90067 1 0.1%
90086 1 0.1%
90101 1 0.1%
90201 2 0.1%
90501 1 0.1%
90632 1 0.1%
90645 1 0.1%
90701 1 0.1%
90801 2 0.1%
90845 2 0.1%
90851 2 0.1%
90863 1 0.1%
90877 1 0.1%
90901 1 0.1%
91105 1 0.1%
91108 1 0.1%
91307 1 0.1%
91501 2 0.1%
91601 1 0.1%
91616 1 0.1%
91625 2 0.1%
91701 2 0.1%
91702 2 0.1%
91708 2 0.1%
91902 1 0.1%
91928 1 0.1%
91934 1 0.1%
92042 1 0.1%
92056 1 0.1%
92061 1 0.1%
92101 2 0.1%
92401 2 0.1%
92504 1 0.1%
92509 1 0.1%
92521 2 0.1%
92523 1 0.1%
92532 1 0.1%
92553 1 0.1%
92571 1 0.1%
92572 1 0.1%
92584 1 0.1%
92585 4 0.2%
92591 1 0.1%
92592 1 0.1%
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92601 2 0.1%
92705 1 0.1%
92901 1 0.1%
93007 1 0.1%
93030 1 0.1%
93037 2 0.1%
93051 1 0.1%
93101 7 0.4%
93401 2 0.1%
93405 3 0.2%
93501 1 0.1%
93532 1 0.1%
93552 1 0.1%
93557 1 0.1%
93561 1 0.1%
93564 1 0.1%
93582 1 0.1%
93585 2 0.1%
94001 1 0.1%
94002 1 0.1%
94108 1 0.1%
94111 1 0.1%
94131 2 0.1%
94135 1 0.1%
94145 1 0.1%
94150 1 0.1%
94201 2 0.1%
94301 2 0.1%
94342 1 0.1%
94501 2 0.1%
94636 1 0.1%
94651 1 0.1%
94652 2 0.1%
94901 1 0.1%
94907 1 0.1%
94911 2 0.1%
95115 3 0.2%
95131 1 0.1%
95161 1 0.1%
95175 1 0.1%
95181 1 0.1%
95301 2 0.1%
95305 1 0.1%
95501 1 0.1%
95601 1 0.1%
95654 1 0.1%
95701 3 0.2%
96001 3 0.2%
96204 1 0.1%
96231 2 0.1%
96265 1 0.1%
96501 1 0.1%
96611 1 0.1%
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96681 1 0.1%
96801 2 0.1%
97101 1 0.1%
97215 1 0.1%
97227 1 0.1%
97228 1 0.1%
97231 1 0.1%
97241 1 0.1%
97248 2 0.1%
97251 1 0.1%
97271 2 0.1%
97401 1 0.1%
97405 2 0.1%
97409 1 0.1%
97411 1 0.1%
97632 1 0.1%
97637 2 0.1%
97655 1 0.1%
97657 1 0.1%
97697 1 0.1%
97701 1 0.1%
97901 1 0.1%
98012 1 0.1%
98201 1 0.1%
98401 2 0.1%
98403 1 0.1%
98505 1 0.1%
98522 1 0.1%
98532 1 0.1%
98541 1 0.1%
99001 2 0.1%
99103 1 0.1%
99106 1 0.1%
99121 1 0.1%
010 04 2 0.1%
01301 1 0.1%
01305 6 0.3%
01311 3 0.2%
01313 1 0.1%
01315 3 0.2%
01318 2 0.1%
01331 2 0.1%
013 32 3 0.2%
01342 1 0.1%
01351 1 0.1%
013 52 1 0.1%
01354 9 0.5%
01355 3 0.2%
013 61 3 0.2%
013 62 1 0.1%
01401 6 0.3%
01501 2 0.1%
017 05 1 0.1%
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018 02 3 0.2%
018 03 6 0.3%
018 12 1 0.1%
018 15 3 0.2%
018 16 2 0.1%
018 21 1 0.1%
018 22 2 0.1%
018 31 2 0.1%
018 32 2 0.1%
018 52 1 0.1%
018 53 3 0.2%
018 56 1 0.1%
018 61 3 0.2%
018 63 1 0.1%
018 64 1 0.1%
02001 6 0.3%
02051 2 0.1%
020 53 3 0.2%
020 54 1 0.1%
020 61 1 0.1%
023 02 4 0.2%
023 04 1 0.1%
023 05 1 0.1%
023 22 1 0.1%
023 34 2 0.1%
023 36 8 0.4%
023 51 1 0.1%
023 52 1 0.1%
02354 2 0.1%
023 55 1 0.1%
023 56 1 0.1%
026 01 1 0.5%
027 05 1 0.1%
027 12 4 0.2%
027 13 1 0.1%
027 32 1 0.1%
027 44 1 0.1%
027 53 1 0.1%
028 01 3 0.2%
029 01 1 0.1%
029 42 1 0.1%
029 51 1 0.1%
029 52 3 0.2%
029 53 1 0.1%
029 54 2 0.1%
029 57 5 0.3%
029 63 2 0.1%
029 64 1 0.1%
03101 3 0.2%
032 03 2 0.1%
032 04 3 0.2%
032 05 1 0.1%
03211 1 0.1%
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032 14 4 0.2%
032 15 4 0.2%
03221 3 0.2%
032 23 3 0.2%
03231 1 0.1%
032 33 1 0.1%
03301 2 0.1%
034 01 2 0.1%
03471 2 0.1%
034 73 1 0.1%
034 74 2 0.1%
034 81 3 0.2%
034 82 3 0.2%
034 83 5 0.3%
034 84 1 0.1%
034 91 3 0.2%
034 95 1 0.1%
038 02 3 0.2%
038 11 2 0.1%
038 15 1 0.1%
038 21 2 0.1%
038 22 1 0.6%
038 23 1 0.1%
038 42 2 0.1%
038 43 1 0.1%
038 44 3 0.2%
038 45 3 0.2%
038 46 1 0.1%
038 47 1 0.1%
038 48 1 0.1%
038 61 1 0.1%
039 01 4 0.2%
04001 4 0.2%
040 11 8 0.4%
040 13 1 0.1%
040 15 4 0.2%
040 16 5 0.3%
040 17 1 0.5%
040 18 3 0.2%
044 10 1 0.1%
044 13 5 0.3%
044 15 1 0.1%
044 16 1 0.1%
044 19 1 0.1%
044 24 1 0.1%
044 25 3 0.2%
044 31 2 0.1%
044 42 3 0.2%
044 45 7 0.4%
044 47 8 0.4%
044 54 1 0.1%
044 55 3 0.2%
044 58 3 0.2%
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044 71 2 0.1%
044 73 1 0.1%
044 74 1 0.1%
044 81 1 0.1%
04501 2 0.1%
049 11 1 0.1%
049 23 2 0.1%
049 31 1 0.1%
049 34 2 0.1%
049 35 1 0.1%
049 36 1 0.1%
049 41 2 0.1%
049 42 1 0.1%
049 55 5 0.3%
04971 1 0.1%
049 73 1 0.1%
052 01 1 0.1%
05301 1 0.1%
053 02 4 0.2%
053 03 1 0.1%
053 04 3 0.2%
053 05 4 0.2%
053 06 1 0.1%
053 13 4 0.2%
053 14 2 0.1%
053 22 1 0.1%
053 23 1 0.1%
053 32 3 0.2%
053 42 5 0.3%
05351 5 0.3%
053 61 2 0.1%
053 73 1 0.1%
053 76 2 0.1%
054 01 2 0.1%
05552 1 0.1%
055 63 1 0.1%
055 64 1 0.1%
055 66 1 0.1%
058 01 1 0.1%
059 04 3 0.2%
059 06 1 0.1%
059 11 1 0.1%
059 13 3 0.2%
059 16 2 0.1%
059 31 1 0.1%
059 35 5 0.3%
059 51 1 0.1%
059 56 1 0.1%
05971 1 0.1%
05972 9 0.5%
059 78 1 0.1%
059 92 1 0.1%
059 93 1 0.1%
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059 94 2 0.1%
060 01 1 0.1%
06101 2 0.1%
064 01 1 0.1%
065 01 2 0.1%
065 22 3 0.2%
065 31 1 0.1%
065 33 1 0.1%
065 34 2 0.1%
065 42 1 0.1%
065 43 4 0.2%
065 45 1 0.1%
065 46 2 0.1%
066 01 2 0.1%
067 01 2 0.1%
067 02 1 0.1%
06711 1 0.1%
067 12 3 0.2%
067 16 3 0.2%
067 22 1 0.1%
067 23 5 0.3%
067 24 1 0.1%
067 32 3 0.2%
067 35 1 0.1%
067 41 1 0.1%
067 52 4 0.2%
067 73 1 0.1%
067 81 1 0.1%
067 82 2 0.1%
067 83 1 0.1%
068 01 2 0.1%
07101 4 0.2%
07201 2 0.1%
072 04 5 0.3%
072 05 3 0.2%
07211 2 0.1%
07213 2 0.1%
07214 1 0.1%
07215 3 0.2%
07217 1 0.1%
072 22 2 0.1%
072 23 1 0.1%
072 36 1 0.1%
072 37 1 0.1%
07242 1 0.1%
072 44 1 0.1%
072 52 1 0.1%
072 53 1 0.1%
072 54 1 0.1%
072 55 1 0.1%
07261 1 0.1%
072 62 2 0.1%
072 63 3 0.2%
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072 64 2 0.1%
07301 3 0.2%
076 01 1 0.1%
076 02 2 0.1%
076 03 1 0.1%
076 05 1 0.1%
076 12 2 0.1%
076 13 3 0.2%
076 14 1 0.1%
076 17 1 0.1%
076 31 2 0.1%
076 32 3 0.2%
076 33 2 0.1%
076 34 1 0.1%
076 37 2 0.1%
076 41 1 0.1%
076 51 1 0.1%
076 52 2 0.1%
076 53 1 0.1%
076 61 3 0.2%
076 62 5 0.3%
076 71 1 0.1%
076 72 3 0.2%
076 84 3 0.2%
078 01 1 0.6%
07901 2 0.1%
080 01 2 0.1%
08201 1 0.1%
082 03 2 0.1%
082 04 1 0.1%
082 07 3 0.2%
082 13 1 0.1%
082 21 1 0.1%
082 33 1 0.1%
082 36 2 0.1%
082 38 2 0.1%
08241 4 0.2%
082 52 3 0.2%
082 56 4 0.2%
082 57 1 0.1%
082 63 1 0.1%
082 66 4 0.2%
082 67 3 0.2%
082 71 5 0.3%
082 73 2 0.1%
082 74 1 0.1%
083 01 2 0.1%
08501 8 0.4%
086 02 2 0.1%
086 04 1 0.1%
086 05 2 0.1%
086 11 2 0.1%
086 12 2 0.1%
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086 14 4 0.2%
086 31 5 0.3%
086 35 2 0.1%
086 36 2 0.1%
086 37 4 0.2%
086 41 3 0.2%
086 42 4 0.2%
086 43 1 0.1%
086 44 1 0.1%
086 45 4 0.2%
087 01 6 0.3%
089 01 2 0.1%
090 03 2 0.1%
090 16 1 0.1%
090 22 2 0.1%
090 23 2 0.1%
090 24 1 0.1%
090 31 1 0.1%
090 41 1 0.1%
090 42 3 0.2%
09101 8 0.4%
093 01 1 0.1%
093 03 3 0.2%
094 02 2 0.1%
094 05 2 0.1%
09412 3 0.2%
094 14 1 0.1%
094 31 11 0.6%
094 34 2 0.1%
094 35 4 0.2%
821 06 1 0.1%
821 07 1 0.1%
831 07 3 0.2%
841 06 2 0.1%
841 10 11 0.6%
85110 35 1.8%
900 01 3 0.2%
900 23 1 0.1%
900 24 5 0.3%
900 26 1 0.1%
900 27 5 0.3%
900 28 3 0.2%
900 29 5 0.3%
900 31 1 0.1%
900 32 4 0.2%
900 41 1 0.1%
900 42 16 0.8%
900 43 2 0.1%
900 44 4 0.2%
900 45 1 0.1%
900 51 2 0.1%
900 52 1 0.1%
900 55 1 0.1%
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900 61 3 0.2%
900 62 2 0.1%
900 63 1 0.1%
900 64 2 0.1%
900 65 1 0.1%
900 66 3 0.2%
900 68 2 0.1%
900 81 2 0.1%
900 82 3 0.2%
900 83 2 0.1%
900 84 9 0.5%
900 85 1 0.1%
900 86 2 0.1%
900 88 2 0.1%
900 89 2 0.1%
900 90 2 0.1%
901 01 7 0.4%
902 01 2 0.1%
903 01 1 0.7%
905 01 2 0.1%
906 04 1 0.1%
906 05 2 0.1%
906 11 1 0.1%
906 13 1 0.1%
906 14 1 0.1%
906 15 4 0.2%
906 32 1 0.1%
906 35 1 0.1%
906 37 1 0.1%
908 43 1 0.1%
908 45 1 0.1%
908 48 2 0.1%
908 49 2 0.1%
908 51 1 0.1%
908 63 1 0.1%
908 64 1 0.1%
908 72 1 0.1%
908 73 2 0.1%
908 74 2 0.1%
908 75 1 0.1%
908 77 3 0.2%
908 79 2 0.1%
908 85 1 0.1%
913 04 3 0.2%
913 05 1 0.5%
913 07 2 0.1%
91311 4 0.2%
913 22 1 0.1%
913 23 1 0.1%
913 25 5 0.3%
913 26 2 0.1%
913 33 3 0.2%
914 01 1 0.1%
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916 11 1 0.1%
916 13 5 0.3%
916 14 2 0.1%
916 16 1 0.1%
916 21 1 0.1%
916 24 1 0.1%
916 25 1 0.1%
916 26 1 0.1%
916 27 1 0.1%
916 31 6 0.3%
916 33 1 0.1%
916 38 7 0.4%
916 41 2 0.1%
916 42 4 0.2%
919 04 1 0.1%
919 07 4 0.2%
919 08 2 0.1%
919 09 4 0.2%
919 10 2 0.1%
919 22 1 0.1%
919 27 2 0.1%
919 28 2 0.1%
919 29 1 0.1%
919 30 4 0.2%
919 34 2 0.1%
919 52 2 0.1%
919 61 2 0.1%
919 65 1 0.1%
920 42 1 0.1%
920 52 1 0.1%
920 56 1 0.1%
920 61 1 0.1%
92101 1 0.1%
922 01 4 0.2%
922 05 1 0.1%
922 09 2 0.1%
92211 2 0.1%
922 31 1 0.1%
922 41 1 0.1%
922 42 1 0.1%
92501 3 0.2%
925 02 1 0.1%
925 08 1 0.1%
92521 1 0.1%
925 23 1 0.1%
925 26 7 0.4%
925 45 10 0.5%
925 63 1 0.1%
92571 2 0.1%
92591 1 0.1%
926 01 1 0.1%
927 01 1 0.1%
929 01 10 0.5%
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930 03 2 0.1%
930 04 2 0.1%
930 06 1 0.1%
930 07 2 0.1%
930 08 5 0.3%
930 10 1 0.1%
930 13 1 0.1%
930 14 1 0.1%
930 21 1 0.1%
930 28 1 0.1%
930 30 5 0.3%
930 31 5 0.3%
930 32 4 0.2%
930 34 4 0.2%
930 35 1 0.1%
930 36 5 0.3%
930 37 1 0.1%
930 38 1 0.1%
930 39 4 0.2%
930 40 1 0.1%
93041 1 0.1%
93051 1 0.1%
930 52 3 0.2%
93101 2 0.1%
932 01 2 0.1%
934 01 6 0.3%
935 02 1 0.1%
935 03 3 0.2%
935 05 1 0.1%
93521 1 0.1%
93531 2 0.1%
935 34 2 0.1%
935 36 1 0.1%
935 38 1 0.1%
93541 2 0.1%
93551 2 0.1%
935 55 1 0.1%
935 56 1 0.1%
935 66 1 0.1%
935 74 1 0.1%
93575 3 0.2%
935 84 2 0.1%
935 87 2 0.1%
937 01 2 0.1%
941 01 2 0.1%
941 06 2 0.1%
941 10 1 0.1%
94111 2 0.1%
941 21 1 0.1%
941 23 4 0.2%
94131 1 0.1%
941 33 1 0.1%
941 35 1 0.1%
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941 41 1 0.1%
941 48 2 0.1%
941 49 2 0.1%
941 50 1 0.1%
943 42 4 0.2%
943 53 2 0.1%
943 56 1 0.1%
943 58 1 0.1%
943 65 3 0.2%
945 04 1 0.1%
946 01 3 0.2%
946 02 2 0.1%
946 03 2 0.1%
946 12 1 0.1%
946 14 2 0.1%
946 16 2 0.1%
946 19 4 0.2%
946 31 1 0.1%
946 32 3 0.2%
946 34 1 0.1%
946 35 1 0.1%
946 36 2 0.1%
946 39 2 0.1%
946 51 8 0.4%
946 54 4 0.2%
947 01 1 0.1%
951 02 4 0.2%
951 03 1 0.1%
951 04 1 0.1%
951 17 3 0.2%
951 22 1 0.5%
951 23 1 0.1%
95124 3 0.2%
951 32 1 0.1%
951 33 1 0.1%
951 34 6 0.3%
951 42 5 0.3%
951 43 1 0.1%
951 45 1 0.1%
951 46 1 0.1%
951 53 2 0.1%
95171 4 0.2%
95175 4 0.2%
951 77 1 0.1%
95178 1 0.1%
951 82 1 0.1%
951 88 1 0.1%
953 01 2 0.1%
953 05 1 0.1%
95501 1 0.1%
956 01 2 0.1%
956 03 5 0.3%
956 05 1 0.1%
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956 06 3 0.2%
956 07 3 0.2%
956 08 5 0.3%
956 12 2 0.1%
956 13 1 0.1%
956 15 2 0.1%
956 16 1 0.1%
956 18 2 0.1%
956 19 1 0.1%
956 31 1 0.1%
956 33 1 0.1%
956 37 2 0.1%
956 41 1 0.1%
956 53 2 0.1%
956 54 3 0.2%
956 55 1 0.1%
957 01 8 0.4%
957 03 2 0.1%
958 42 2 0.1%
958 44 1 0.1%
962 05 2 0.1%
962 12 3 0.2%
962 31 2 0.1%
962 33 1 0.1%
962 41 2 0.1%
962 44 1 0.1%
962 51 2 0.1%
962 61 1 0.6%
962 62 1 0.1%
962 63 1 0.1%
962 65 3 0.2%
962 68 1 0.1%
96271 3 0.2%
962 75 1 0.1%
963 01 1 0.1%
966 01 3 0.2%
966 15 3 0.2%
966 42 1 0.1%
966 61 2 0.1%
966 63 4 0.2%
966 71 1 0.1%
967 01 4 0.2%
968 01 4 0.2%
969 01 1 0.6%
969 73 1 0.1%
969 82 1 0.1%
97101 3 0.2%
97201 6 0.3%
97211 1 0.1%
972 22 1 0.1%
972 24 1 0.1%
972 25 7 0.4%
972 26 2 0.1%
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972 27 2 0.1%
972 28 1 0.1%
972 29 2 0.1%
972 32 1 0.1%
97241 1 0.1%
972 42 2 0.1%
972 44 1 0.1%
972 45 1 0.1%
972 46 3 0.2%
972 48 3 0.2%
97251 2 0.1%
97271 3 0.2%
974 01 3 0.2%
976 11 4 0.2%
976 31 1 0.1%
976 32 4 0.2%
976 45 1 0.1%
976 51 1 0.1%
976 52 1 0.1%
976 53 2 0.1%
976 62 3 0.2%
976 63 1 0.1%
976 64 5 0.3%
976 66 1 0.1%
976 71 1 0.1%
976 75 1 0.1%
976 81 1 0.1%
976 98 1 0.1%
97701 3 0.2%
979 01 2 0.1%
980 01 3 0.2%
980 12 1 0.1%
980 13 2 0.1%
980 21 2 0.1%
980 23 1 0.1%
980 25 1 0.1%
980 26 1 0.1%
980 31 1 0.1%
980 32 2 0.1%
980 35 1 0.1%
980 41 2 0.1%
980 42 2 0.1%
980 44 4 0.2%
980 51 1 0.1%
980 52 1 0.1%
98101 1 0.1%
982 01 4 0.2%
982 51 2 0.1%
982 62 2 0.1%
982 65 1 0.1%
982 67 3 0.2%
984 01 3 0.2%
985 02 1 0.1%
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985 07 2 0.1%
985 12 2 0.1%
985 13 10 0.5%
985 22 3 0.2%
985 25 1 0.1%
985 45 1 0.1%
985 51 1 0.1%
985 52 1 0.1%
985 53 3 0.2%
985 58 1 0.1%
986 01 7 0.4%
99101 2 0.1%
991 03 1 0.1%
991 08 1 0.1%
991 09 1 0.1%
99111 3 0.2%
991 21 1 0.1%
991 22 1 0.1%
991 25 2 0.1%
991 26 3 0.2%
991 27 1 0.1%
991 28 1 0.1%
991 35 1 0.1%
Total 1928 100.0%

88/181



QCall

Prieskum dospel ej popul 8cie SR (APS)
Slovakia
4.Gt ati stick® Ydaj e
Bl ok BVOD:
Tabu@Kkaozn8§te osobne niekoho, kto zalal podnikas
Frequency | Pecent Cumulative
Percent
Cno 594 29.7% 29.7%
Neviem 198 9.9% 39.6%
Nie 1207 60.4% 100.0%
Odmi et ol odpovedal|l 0.1% 100.0%
Total 2000 100.0%
Frequency | Percent Cumulative Percent
Cno 594 33.0% 33.0%
Nie 1207 67.0% 100.0%
Total 1801 100.0%
Tabu@kBaud¥% v nasleduj %cich giestich mesiacoch v

zal ati e

podni kani a?

Frequency | Pecent Cumulative
Percent
Cno 290 14.5% 14.5%
Neviem 740 37.0% 51.5%
Nie 969 48.5% 100.0%
Odmi et ol odpoveda]|l 0.1% 100.0%
Total 2000 100.0%
Frequency | Percent Cumulative Percent
Cno 290 23.0% 23.0%
Nie 969 77.0% 100.0%
Total 1259 100.0%
Tabu@®kEte vedomosti, zrul nosti a sk¥Wsenost. potr
Frequency | Pecent Cumulative
Percent
Cno 818 40.9% 40.9%
Neviem 140 7.0% 47.9%
Nie 1040 52.0% 99.9%
Odmi et ol odpoveda|?2 0.1% 100.0%
Total 2000 100.0%
Frequency | Percent Cumulative Percent
Cno 818 44.0% 44.0%
Nie 1040 56.0% 100.0%
Total 1858 100.0%
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Tabu@Oar adi l by V8s strach zo zlyhania od zal ati
Frequency | Pecent Cumulative
Percent
Cno 988 49.4% 49.4%
Neviem 177 8.9% 58.3%
Nie 832 41.6% 99.9%
Odmi et ol odpoveda]s3 0.2% 100.0%
Total 2000 100.0%
Frequency | Percent Cumulative
Percent
Cno 988 54.3% 54.3%
Nie 832 45.7% 100.0%
Total 1820 100.0%
Tabu@®Wa Slovensku by valgina Oud? wuprednostnil a,
Frequency | Pecent Cumulative
Percent
Cno 1356 67.8% 67.8%
Neviem 140 7.0% 74.8%
Nie 503 25.2% 100.0%
Odmi et ol odpovedal|l 0.1% 100.0%
Total 2000 100.0%
Frequency | Percent Cumulative
Percent
Cno 1356 72.9% 72.9%
Nie 503 27.1% 100.0%
Total 1859 100.0%
TabuOGkMa Slovensku va]gina Oud2 povaguje zal ati e
kari ®ry
Frequency | Pecent Cumulative
Percent
Cno 851 42.6% 42.6%
Neviem 318 15.9% 58.5%
Nie 831 41.6% 100.0%
Total 2000 100.0%
Frequency | Percent Cumulative
Percent
Cno 851 50.6% 50.6%
Nie 831 49.4% 100.0%
Total 1682 100.0%
TabuOkMa Slovensku s¥% t2, ktor?2 bol i Yaspegn? pr
regpektovan?
Frequency | Pecent Cumulative
Percent
Cno 987 49.4% 49.4%
Neviem 359 18.0% 67.3%
Nie 654 32.7% 100.0%
Total 2000 100.0%
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Frequency | Percent Cumulative
Percent
Cno 987 60.1% 60.1%
Nie 654 39.9% 100.0%
Total 1641 100.0%
TabuOiBaNa Sl ovensku s a | asto dozvedS8t e z
podni kateOsklch aktivt §ch
Frequency | Pecent Cumulative
Percent
Cno 1072 53.6% 53.6%
Neviem 240 12.0% 65.6%
Nie 688 34.4% 100.0%
Total 2000 100.0%
Frequency | Percent Cumulative
Percent
Cno 1072 60.9% 60.9%
Nie 688 39.1% 100.0%
Total 1760 100.0%
Tabu®Na Slovensku je jednoduch® zalaS podni kas$s
Frequency | Pecent Cumulative
Percent
Cno 241 12.1% 12.1%
Neviem 173 8.7% 20.7%
Nie 1585 79.3% 100.0%
Odmi et ol odpoveda]l 0.1% 100.0%
Total 2000 100.0%
Frequency | Percent Cumulative
Percent
Cno 241 13.2% 13.2%
Nie 1585 86.8% 100.0%
Total 1826 100.0%
TabuOxaNa Slovensku sa | asto stretnete s

spololenskich a

soci 8l nych

probl ®moyv

Frequency | Pecent Cumulative
) Percent
Cno 463 23.2% 23.2%
Neviem 437 21.9% 45.0%
Nie 1100 55.0% 100.0%
Total 2000 100.0% 200.0%
Frequency | Percent Cumulative Percent
Cno 463 29.6% 29.6%
Nie 1100 70.4% 100.0%
Total 1563 100.0%
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BLOK 1:RODIACI SA PODNIKATELIA

TabuClAlaPok%gatevsa Vv s¥W| asnost.i Vy s8m, al ebo s
vr8tane ak®hokoOvek samozamestn8vania alebo pred
slugieb inlm?
Cno 223 11.2% 11.2%
Neviem 17 0.9% 12.0%
Nie ) 1757 87.9% 99.9%
Odmietolodpovedas 3 0.2% 100.0%
Total 2000 100.0%

Frequency | Percent Cumulative

Percent

Cno 223 11.3% 11.3%
Nie 1757 88.7% 100.0%
Total 1980 100.0%
TabuQk2Pok “%ugate sa v s¥%l asnosti Vy s8&m, alebo s
alebo nov% podni kateOskY |linnosS pre V8gho zames!Ht

Frequency | Pecent Cumulative

Percent

Cno 113 5.7% 5.7%
Neviem 13 0.7% 6.3%
Nie 1874 93.7% 100.0%
Total 2000 100.0%

Frequency | Percent Cumulative Percent
Cno 113 5.7% 5.7%
Nie 1874 94.3% 100.0%
Total 1987 100.0%
TabuQRHErobili st za poslednich dvang§8§sS mesiacov

e
podni kani e, ahkOoa d

Bape? kvlydbdaveni a

al ebo mi

rozbiehaj %ceho podnikanie, rg§ca na
ak%koOvek in¥% aktivitu, kKtor by pomohl a
Frequency | Pecent Cumulative
) Percent
Cno 200 68.3% 68.3%
Neviem 4 1.4% 69.6%
Nie 89 30.4% 100.0%
Total 293 100.0%
Frequency | Percent Cumulative Percent
Cno 200 69.2% 69.2%
Nie 89 30.8% 100.0%
Total 289 100.0%

92/181

est a )
podni kat eOs
rozbehn!

p o



QCall

Prieskum dospel ej popul 8cie SR (APS)
Slovakia
Tabu®@BaBudete Vy osobne vliastni S cel ®, nejak
Frequency | Pecent Cumulative
Percent
LassS 73 35.8% 35.8%
Cel ® 61 29.9% 65.7%
Neviem 8 3.9% 69.6%
Odmi et ol o@povedal 0.5% 70.1%
Giadnu | assS 61 29.9% 100.0%
Total 204 100.0%
) Frequency | Percent Cumulative Percent
LasS 73 37.44% 37.44%
Cel ® 61 31.28% 68.72%
Giadnu | as S 61 31.28% 100.00%
Total 195 100.00%
Tabu@m@2&KoOko Oud2, vr8tane VE8s, bude aj vlastni
Frequency | Pecent Cumulative
Percent
2 36 44.4% 44.4%
3 16 19.8% 64.2%
4 6 7.4% 71.6%
5 5 6.2% 77.8%
6 2 2.5% 80.2%
7 1 1.2% 81.5%
12 2 2.5% 84.0%
Neviem 13 16.0% 100.0%
Total 81 100.0%
Frequency | Percent Cumulative Percent
2 36 52.9% 52.9%
3 16 23.5% 76.5%
4 6 8.8% 85.3%
5 5 7.4% 92.6%
6 2 2.9% 95.6%
7 1 1.5% 97.1%
12 2 2.9% 100.0%
Total 68 100.0%
TabuQElavypl ati | i ste v r 8mci nov®ho podnikani a
natur 8li8ch, vr8tane Vagich vliastnlch, pol as
Frequency | Pecent Cumulative
Percent
Cno 40 28.0% 28.0%
Neviem 3 2.1% 30.1%
Nie 100 69.9% 100.0%
Total 143 100.0%
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Frequency | Percent Cumulative Percent
Cno 40 28.6% 28.6%
Nie 100 71.4% 100.0%
Total 140 100.0%
TabuQklay ktorom roku dostal.i zakl adatelia podni ke

platby v natur8li8ch z tohto podnikani a?

Frequency Percent Cumulative Percent
1993 1 2.3% 2.3%
2001 1 2.3% 4.7%
2009 2 4.7% 9.3%
2010 1 2.3% 11.6%
2012 1 2.3% 14.0%
2013 2 4.7% 18.6%
2014 5 11.6% 30.2%
2015 6 14.0% 44.2%
2016 6 14.0% 58.1%
Doteraz nil |2 4.7% 62.8%
Neviem 16 37.2% 100.0%
Total 43 100.0%
Frequency Percent Cumulative Percent
1993 1 3.7% 3.7%
2001 1 3.7% 7.4%
2009 2 7.4% 14.8%
2010 1 3.7% 18.5%
2012 1 3.7% 22.2%
2013 2 7.4% 29.6%
2014 5 18.5% 48.1%
2015 6 22.2% 70.4%
2016 6 22.2% 92.6%
Doteraz nil |2 7.4% 100.0%
Total 27 100.0%
Tabu@k3®Dost al i zakl adatelia tohto podni kania ak®Kk
natur 8li&ch z tohto podnikania pred 1. janu8rom
Frequency | Pecent Cumulative Percent
Cno 19 43.2% 43.2%
Neviem 13 29.5% 72.7%
Nie 12 27.3% 100.0%
Total 44 100.0%
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Frequency | Percent Cumulative Percent
Cno 19 61.3% 61.3%
Nie 12 38.7% 100.0%
Total 31 100.0%
Tabu@k@ akl druh podnikania ide?

Druh podnikania Frequency | Percent
admi ni strat2vne slugby 1 0,05%
aut oo pr asvlougRoay 1 0,05%
autoservis 2 0,10%
aut os¥liastky 1 0,05%
budovanie akt?2yv 1 0,05%
Cestovn8 kancel 8ri a 1 0,05%
| i stiace slughby 1 0,05%
Di strib%cia a predaj kozmetickIlchil 0,05%
dod§wwyr &dmwonentydoklim.zar i aden? 1 0,05%
doprava 2 0,10%
e k 0 n o nporader®tvo 1 0,05%
finasl o@®by 7 0,35%
Gastro slugby 4 0,20%
Grafisdl@®by 1 0,05%
c hov atpotebyk ® 1 0,05%
i nter gR%IOV®, odaMioohchod h 1 0,05%
i nginierska |linnosS 1 0,05%
ITobl as S 2 0,10%
k ader nkdzmetikao 4 0,20%
kamen8rske prs8ce 1 0,05%
kn2 hvi aszlau gshky® 1 0,05%
K ni grodikcia 1 0,05%
konzultal n® s |nuagnbayg npernotj ekt ov 1 1 0,05%
kovoobr 8bacie pr8ce 2 0,10%
kovoviroba 1 0,05%
kuch§8r 1 0,05%
kK Yar eobched,s | ugby 1 0,05%
Kurzy pl8vania pre deti 1 0,05%
Lek§8r 1 0,05%
|l esn2ctvo, Sagba 1 0,05%
| odn§8 doprava 1 0,05%
maliar,nat i er a|l 1 0,05%
maloobchod 4 0,20%
manag®sIsk@Eby 1 0,05%
mont 8§ vzduchotechniky 1 0,05%
N8 byt jrddaj 1 0,05%
n8kup a predaj lielivich rastlz2n]1 0,05%
obchodas |l ugby 1 0,05%
obchod a slugby cez internet 1 0,05%
obchod umel eck® potreby 1 0,05%
obchod, sklad s tovarom a servis 1 0,05%
obchodne| i n n-A¥OMN BA 1 0,05%
odbor@smdspod§r 1 0,05%
opatrovateOsk8 linnosS 2 0,10%
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oprava chladiacichz ar i aden? 1 0,05%
Pohostinstvo 3 0,15%
poi sSovn2ctvo 3 0,15%
poOnohos ploidngnrosskSa 1 0,05%
poOnohospod8rska prvoviroba, pr e

ol ejn2n 1 0,05%
Polygrafia 1 0,05%
poradenstvo a poskytovani d |lolvieknyl 0,05%
poskytovanie ptgiliek 1 0,05%
poskytovanie slugieb v obl asti r el 0,05%
Poskytovanie slugieb v oblasti st|l 0,05%
poskytovanie slugieb v zdravotn?2l 0,05%
Potrawo n8r s 2 0,10%
PREDAJ 1 0,05%
predajk ozmet i ky, viz8gistick® slugbyl 0,05%
predaj poOnohospod8rskej technikyl 0,05%
predaj tovarov a slugieb 4 0,20%
pred8§va drogistickIl tovar 1 0,05%
P r ejong-ubytovanie 1 0,05%
priamy predaj potrieb do dom8cnosgl 0,05%
pribligovanie dreva, Sagba a mani|l 0,05%
prieskum verejnej mienky 1 0,05%
Prieskumy 1 0,05%
projeklng8 linnosS 1 0,05%
projektant 2 0,10%
Projektant vst avebn2ct ve 1 0,05%
regt aulrian nno8s S 1 0,05%
S.I.0. 1 0,05%
sro.prg8§ca, stavby 1 0,05%
samostgatvm®PIsBgby 1 0,05%
Ser vine h p e @skajt8chniky / predaj tejto techniky +servis 1 0,05%
sez-nny- stpovaacrovani e a vIikup h¥%b 1 0,05%
Slugby 5 0,25%
S| u d Iposkytovanie -%l t ov n ® slughby 1 0,05%
S| u d Iposkytovanie s ugi eb 1 0,05%
sluglegt ouchalst avebn2ctvo 1 0,05%
s | u gamgrane na prepravu tovaru 1 0,05%
Slugby 1 0,60%
Slugpye 0 b y v mapr.au@daadvanie, firemne priestory 1 0,05%
s | u gderyis oprava elektromotorov 1 0,05%
sl ugdbyr8va bytov 1 0,05%
s | u g dprpstredkovanie 1 0,05%
Slugky ajM2rstve 1 0,05%
slugby a predaj 1 0,05%
slugby elektro 1 0,05%
slugby OuNom pre zdravie 1 0,05%
slugby stavebn2ctvo 1 0,05%
slugby ubytovanie 1 0,05%
soci §lnégby 1 0,05%
spracovanie dreva 1 0,05%
Spr acovanipegraamanie v 1 0,05%
spr fieaanut eOnosti 1 0,05%
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sprostredkovacie prace 1 0,05%
sprostredkovanie obchodu 1 0,05%
sprostredkovanie pr8ce 1 0,05%
sprostred k o v atleiOsrkogsnSa sl n @by 1 0,05%
stavebn8 |linnosS 1 0,05%
stavebn2ctvo 10 0,50%
St avebn-2icd men § prack e 1 0,05%
stavebn?®potujé vanie historickIlch ¢

novostavb§8ch 1 0,05%
St av e b mératiz8wdya,r at sewia c 2 1 0,05%
Stol 8rstvo 1 0,05%
stroj 8rstvo 1 0,05%
sagba a pribligovanie dreva 1 0,05%
Telekomuni katl @®esv] ziigdbbya internet |1 0,05%
terapeutick® slugby 1 0,05%
Ubytovacie slughby 1 0,05%
Wl tovn2ctvo 2 0,10%
Yl tovn® poradenstvo 4 0,20%
upratovacie slugby 1 0,05%
Vedeni e %Wl tovn2ctva 1 0,05%
Verejne stravovanie 1 0,05%
verejn® obstar8vanie tovar a sl ugl 0,05%
verejno prospegng linnossS 1 0,05%
Viacal t ernat?v 1 0,05%
vikup drshoobrnPah 1 0,05%
v | p o| tech.vpBedaj a servis 1 0,05%
viroba 2 0,10%
Viroba a mont§¢g |lerpac2ch stan2?2c |1 0,05%
viroba a predaj obalovlich materi §1 0,05%
viroba a projekln8 linnosS a poral 0,05%
vyul ovanie jazykov 1 0,05%
Z8hradn2ctvo 1 0,05%
z8kazkov® krajl2rstvo 1 0,05%
z8§moln2cka viroba 1 0,05%
z8moln2cke pr8§ce a Yl tovn2cke pr §g1 0,05%
z8mol|l n2ctvo 1 0,05%
zemnev | k o ppoave® 1 0,05%
gi v n-oopa8 o v attoe Memecko, potom rakusko 1 0,05%
Znalec - poskytovaniei nf or m8ci i 1 0,05%

Tabu@QBaBud¥% tento V8g vir

alebo ¢giadni z Vagich potenci 8l nych

obok

alebo slughbu

Frequency | Pecent Cumulative

Percent
Neviem 8 5.6% 5.6%
Ni ektor? 60 42.0% 47.6%
Vgetci 14 9.8% 57.3%
Gi adni to nebud¥ py(6l 42.7% 100.0%
nezns§gme
Total 143 100.0%
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Frequency | Percent Cumulative
Percent
Ni ektor?2 60 44.44% 44.44%
Vgetci 14 10.37% 54.81%
Gi adni to nebud¥% p|6l 45.19% 100.00%
nezns§8me
Total 135 100.00%
TabuQ®BEXi stuje v s¥W asnosti veOa, m8&lo, alebo gi
alebo slugby Vagim potenci8§lnym z8kazn?2kom?
Frequency | Pecent Cumulative Percent
M8l o konkurentov 52 36.4% 36.4%
Neviem 7 4.9% 41.3%
VeOa konkurentov 71 49.7% 90.9%
Gi adni Konkurenti |13 9.1% 100.0%
Total 143 100.0%
Frequency | Percent Cumulative Percent
M8l o konkurentov 52 38.24% 38.24%
VeOa konkurentov |71 52.21% 90.44%
Giadni konkurenti|13 9.56% 100.00%
Total 136 100.00%
TabuQ&xaS¥ echnol -gie alebo postupy potrebn® na t
mene|j ako jeden rok, jeden ag p?®S rokov, alebo
) Frequency | Pecent Cumulative Percent
DIl hgi p?rakow 100 51.0% 51.0%
Jeden ag p®S roko]|35 17.9% 68.9%
Menej ako jeden rok 43 21.9% 90.8%
Neviem 15 7.7% 98.5%
Odmi et ol odpoveda]s3 1.5% 100.0%
Total 196 100.0%
) Frequency | Percent Cumulative Percent
DI hgi p?@rakow 100 56.18% 56.18%
Jeden ag p2S rokol|35 19.66% 75.84%
Menej ako jeden rok 43 24.16% 100.00%
Total 178 100.00%
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TabuQ@Q®R4AkS | asS z Vagich rolnlTch trgieb
ako 90%, viac ako 75%, viac ako 50%, viac ako 25%, viac ako 10%, alebo 10% a menej?

poch&8dza

Frequency | Pecent Cumulative
Percent
11 ag 25%, al ebol|4 2.8% 2.8%
26 ag 50 % 6 4.2% 7.0%
51 ag 75% 8 5.6% 12.6%
76 ag 90 % 5 3.5% 16.1%
Menej ako 10% 43 30.1% 46.2%
Neviem 12 8.4% 54.5%
Viac ako 90% 10 7.0% 61.5%
Gi adni 55 38.5% 100.0%
Total 143 100.0%
11 ag 25%, alebo|4 3.1% 3.1%
26 ag 50 % 6 4.6% 7.6%
51 ag 75 % 8 6.1% 13.7%
76 ag 90 % 5 3.8% 17.6%
Menej ako 10% 43 32.8% 50.4%
Viac ako 90% 10 7.6% 58.0%
Gi adni 55 42.0% 100.0%
Total 131 100.0%
TabuQKlaAk nepol 2tame vliastn2kov, koOko Oud?2 v sV
Pros2m, zar8tajte vgetklch vihradnich subdod§vat
tento podnik a nepracuj %ce z8roveR pre Nal g2ch.
Frequency | Pecent Cumulative
Percent
0 9 20.9% 20.9%
1 2 4.7% 25.6%
2 4 9.3% 34.9%
3 6 14.0% 48.8%
4 2 4.7% 53.5%
5 2 4.7% 58.1%
11 1 2.3% 60.5%
20 3 7.0% 67.4%
25 1 2.3% 69.8%
30 2 4.7% 74.4%
100 1 2.3% 76.7%
Neviem 9 20.9% 97.7%
Odmi et ol odpoveda|l 2.3% 100.0%
Total 43 100.0%
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Frequency | Percent Cumulative Percent
0 9 27.3% 27.3%
1 2 6.1% 33.3%
2 4 12.1% 45.5%
3 6 18.2% 63.6%
4 2 6.1% 69.7%
5 2 6.1% 75.8%
11 1 3.0% 78.8%
20 3 9.1% 87.9%
25 1 3.0% 90.9%
30 2 6.1% 97.0%
100 1 3.0% 100.0%
Total 33 100.0%
TabuOk Ak nepol 2t ame vliastn2kov, koOko Oud?z2,
Zamestnancov, bude pracovas pre tento podni k C
vi hradnlch subdod8vateOov, teda Oud?2 alebocdirmy

z8roveR pre Nalg2ch.

Frequency Percent Cumulative
Percent

0 8 5.6% 5.6%
1 5 3.5% 9.1%
2 10 7.0% 16.1%
3 10 7.0% 23.1%
4 4 2.8% 25.9%
5 14 9.8% 35.7%
6 3 2.1% 37.8%
7 2 1.4% 39.2%
8 1 0.7% 39.9%
10 10 7.0% 46.9%
15 5 3.5% 50.3%
20 9 6.3% 56.6%
25 1 0.7% 57.3%
30 4 2.8% 60.1%
35 1 0.7% 60.8%
40 1 0.7% 61.5%
50 3 2.1% 63.6%
52 1 0.7% 64.3%
100 2 1.4% 65.7%
200 1 0.7% 66.4%
300 1 0.7% 67.1%
Neviem 47 32.9% 100.0%
Total 143 100.0%
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Frequency Percent Cumulative
Percent
0 8 8.33% 8.33%
1 5 5.21% 13.54%
2 10 10.42% 23.96%
3 10 10.42% 34.38%
4 4 4.17% 38.54%
5 14 14.58% 53.13%
6 3 3.13% 56.25%
7 2 2.08% 58.33%
8 1 1.04% 59.38%
10 10 10.42% 69.79%
15 5 5.21% 75.00%
20 9 9.38% 84.38%
25 1 1.04% 85.42%
30 4 4.17% 89.58%
35 1 1.04% 90.63%
40 1 1.04% 91.67%
50 3 3.13% 94.79%
52 1 1.04% 95.83%
100 2 2.08% 97.92%
200 1 1.04% 98.96%
300 1 1.04% 100.00%
Total 96 100.00%
Tabu@kl(Rozhodl i ste sa vst¥%pi S do podprRaeigat oaBy
preto, ge nem8te |l epgie pracovn® mognosti ?
Frequency | Pecent Cumulative Percent
| n® 9 6.3% 6.3%
Kombin§cia oboch |8 5.6% 11.9%
M8 pr8cu ale hOad]|5 3.5% 15.4%
Neviem ) 2 1.4% 16.8%
Vyugiplodni kat e Os k ¥ 64 44.8% 61.5%
alebo
Giadne |l epgie prai{bs 38.5% 100.0%
Total 143 100.0%
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Frequency | Percent Cumulative Percent
Il n® 9 6.4% 6.4%
Kombi n8§cia oboch |8 5.7% 12.1%
M& pr8&cu al eprh2laa(5 3.5% 15.6%
Vyugi | podni kat e 64 45.4% 61.0%
alebo
Giadne |l epgie pra|b5 39.0% 100.0%
Total 141 100.0%
TabuQk2Kt or 8 z nasleduj %cich mognost2 je pre
podni kateOskej pr2legitosti?
Frequency | Pecent Cumulative
Percent
|l ba udrganie pr2j|3 4.2% 4.2%
Neviem 1 1.4% 5.6%
V@]l gia nez8visl os |40 55.6% 61.1%
Giaden z uvedenlc|3 4.2% 65.3%
Zvligenie osobn®ho]|25 34.7% 100.0%
Total 72 100.0%
Frequency | Percent Cumulative Percent
|l ba udrganie pr2j|3 4.2% 4.2%
Va| gia nez8vislos|40 56.3% 60.6%
Giaden z uvedenlc|3 4.2% 64.8%
Zvigenie psdpm®ho|25 35.2% 100.0%
Total 71 100.0%
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Slovakia

Prieskum dospel ej popul 8cie SR (APS)

BLOK 2: VLASTNECI, MANAGERI
TabuQha&Ste v s¥%l asnosti, vy s8m alebo s ni ekl m
pom8hate VviessS, samostatne z8robkovo |innou osol
slugby inlm osob8m?
Frequency | Pecent Cumulative
Percent
Cno 347 17.4% 17.4%
Neviem 1 0.1% 17.4%
Nie 1652 82.6% 100.0%
Total 2000 100.0%
Frequency | Percent Cumulative Percent
Cno 347 17.4% 17.4%
Nie 1652 82.6% 100.0%
Total 1999 100.0%
TabuQRae toto podnikanie to ist®, na ktor® ste
alebo ide o in® podnikani e?
Frequency | Pecent Cumulative
Percent
Il Nn® podni kani e 21 19.8% 19.8%
To ist® podni kani {85 80.2% 100.0%
Total 106 100.0%
Tabu@ma !l astn2te Vy osobne cel®, | asS, alebo ¢iad
Frequency | Pecent Cumulative
] Percent
LassS 62 23.6% 23.6%
Cel ® 133 50.6% 74.1%
Neviem 1 0.4% 74.5%
NevzSahuje sa 5 1.9% 76.4%
Gi adnu | assS 62 23.6% 100.0%
Total 263 100.0%
Frequency | Percent Cumulative Percent
Las$S 62 23.7% 23.7%
Cel ® 133 50.8% 74.4%
NevzSashuje 5 1.9% 76.3%
Giadnu | asS 62 23.7% 100.0%
Total 262 100.0%
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Prieskum dospel ej popul 8cie SR (APS)
Slovakia

Tabu@m&KoOko Oud2, vr8tane V8s, vliastn2 a z8roveR

Frequency | Pecent Cumulative
Percent

2 33 52.4% 52.4%

3 10 15.9% 68.3%

4 4 6.3% 74.6%

5 1 1.6% 76.2%

6 1 1.6% 77.8%

10 3 4.8% 82.5%

12 1 1.6% 84.1%

50 1 1.6% 85.7%

500 1 1.6% 87.3%

1000 1 1.6% 88.9%

Neviem 6 9.5% 98.4%

Odmi et ol odpoveda]l 1.6% 100.0%

Total 63 100.0%
Frequency | Percent Cumulative Percent

2 33 58.9% 58.9%

3 10 17.9% 76.8%

4 4 7.1% 83.9%

5 1 1.8% 85.7%

6 1 1.8% 87.5%

10 3 5.4% 92.9%

12 1 1.8% 94.6%

50 1 1.8% 96.4%

500 1 1.8% 98.2%

1000 1 1.8% 100.0%

Total 56 100.0%

TabuQK3®Dostali zakladatelia tohto podnikani a

natur8lich z tohto podnikania pred 1. janu8rom 2
Frequency | Pecent Cumulative

Percent

Cno 19 43.2% 43.2%

Neviem 13 29.5% 72.7%

Nie 12 27.3% 100.0%

Total 44 100.0%
Frequency | Percent Cumulative Percent

Cno 19 61.3% 61.3%

Nie 12 38.7% 100.0%

Total 31 100.0%
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