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Introducing Food Matters Live

Food Matters Live is a new annual event exploring one of the most important challenges of our time: the relationship between food, health and nutrition.

Food Matters Live brings together the food and drink industry, government, and those concerned with nutrition and health.  The event makes the connections between food, health and nutrition by presenting both the social, economic and political challenges and the business opportunities they present.

It provides a platform for cross-sector debate and encourages cross-sector collaboration. The depth of content in the conference and seminars offers an unparalleled learning opportunity for all stakeholders. The range of exhibitors and attractions ensures an exceptional focus on advances in reformulation, new product development and marketing, and insights into the future of the food and drink industry, public health and diet.

Uniquely for an event of its type, Food Matters Live will put health and nutrition at the centre of food and drink. It addresses the opportunities and challenges for the food and drink industry to be responsible and improve public health in the context of the needs of a healthy population across all demographics. 

The event will provide an unrivalled opportunity for professionals across the food, health and nutrition sector to make new contacts and forge relationships to innovate, drive change and improve future health outcomes.


About the event

Taking place 18 - 20 November 2014 at London’s ExCeL centre, Food Matters Live will include:

· Over 300 leading organisations forming a carefully curated exhibition
· Over 450 speakers participating in the conference, forum and seminar programme
· Over 100 free to attend conference and seminar sessions
· Seven educational and inspiring attractions and special features
	
Visitors to Food Matters Live will come from a range of professions and disciplines, including food science and manufacturing, R&D, food marketing, retailing, nutrition and public health.  


Key features and opportunities

1. Conference – ‘Nourishing a Nation’ 

Running throughout all three days of the event, the conference will include over 60 speakers who will assess the political, regulatory, social and economic drivers for improving the availability and consumption of nutritious food and drink.  

It will examine the challenges facing the UK’s food and drink sector, and explore the sector’s capacity to make a major contribution to the nation’s public health and enhance its position as a world leading industry.   

The conference will also address the role of retailers and food service providers in influencing consumer behaviour.  And it will explore the impact of innovations in food science and technology, examining how research and development can shape the future of food, health and nutrition.

Speakers are being confirmed and will include policy makers, industry leaders, food scientists, dieticians, nutrition experts, commentators and behavioural psychologists.

The conference consists of a series of hosted hour-long debates which are all free to attend.

2. Forum 

Situated at the heart of the exhibition and taking place throughout the event, the Forum runs parallel with the conference and provides a stimulating approach to the world of food, health and nutrition.  

It will bring together a host of renowned speakers, from leading scientists to industry experts, food journalists, authors and campaigners, who will inform, challenge and provoke as they debate a range of important themes.  Future foods, the importance of provenance, the psychology of food choice and the science of taste are just a few of the topics on the agenda. 

3. Seminars

Food Matters Live seminars are an unparalleled learning opportunity.  Featuring over 300 expert speakers in over 80 seminar sessions, they provide practical advice based on real-life experiences and case studies. The programme is structured around eight separate themes:  

· Nutrition for health and wellbeing 
· Salt, sugar and fat: strategies to reduce consumption
· Nurturing natural 
· Free-from, allergy and intolerance
· Future food business: strategies for growth 
· Future nutrition: advances in science, technology and business models
· Packaging, health and wellbeing: solutions to enhance brand performance
· Marketing matters: strategies for health and wellbeing brands

Seminars take place during all three days of the event and are all free to attend. Each seminar is 75-90 minutes long and features 4 to 5 expert speakers. 

4. Visitor Attractions

Five specially curated visitor attractions will bring to life the learning from the seminars through a series of live demonstrations, tastings and talks on the exhibition floor. They will cover a range of important issues in a lively and accessible way.  These include: 

· Alternative Edibles:  the case for unconventional ingredients and their role in future formulation 
· Drink Well: health-related trends in soft drink formulation
· Evidence Base: successful NPD, reformulation and the expanding “free-from” market
· Sensory: how sensory perceptions can influence consumer decision-making
· Packaging Innovations: supporting the health and wellbeing objectives of products

5. Exhibition

Over 300 exhibitors will be at Food Matters Live, made up of organisations and suppliers driving innovation and improving the health and nutritional impact of food and drink.

This is an exciting opportunity for companies to showcase their products and expertise, strengthen their profile, and make connections with the most influential people across the sector.  Food Matters Live exhibitors will range from leading multinational companies to young and emerging enterprises. The event will feature exhibitors involved in:
 
· Natural ingredients
· Functional ingredients and foods
· Additives
· Nutraceuticals
· [bookmark: _GoBack]Food and drink manufacture
· Dietary supplements
· Pharma and nutrition
· Finished products for health and wellbeing
· Research and development
· Biotechnology
· Food and drink retailing
· Marketing and brand management
· Safety and quality control
· Packaging materials and design
· Consultancy services
 
They will meet visitors from a range of professions and disciplines, including:

· Food science and technology
· Food and drink manufacturing
· New product research and development
· Diet and nutrition
· Obesity and weight management
· Diet and public health policy
· Local government health and wellbeing boards
· Food retail
· Food service provision
· Marketing and brand management
· Packaging
· Regulation and compliance
· Safety and quality assurance
· Procurement and supply chain management
· Pharma and nutrition 
· Biotechnology
· Agricultural technology and business 
· Consultancy services

There is a variety of ways of exhibiting to suit every objective and budget.  Exhibiting is simple, with a Food Matters Live all-inclusive stand package which comes ready-fitted with furniture, carpet and lighting.  For exhibitors who wish to design and build their own stand, a “space only” option is available.

6. Sponsorship  

Food Matters Live provides sponsors and advertisers with the opportunity to enhance their brand profile in a variety of ways – before, during and after the event. Exhibitors can also add to the value of their participation at Food Matters Live by becoming a sponsor or advertiser.

We offer a range of opportunities to create a bespoke sponsorship package. In addition, there is an extensive number of off-the-shelf options available, including sponsorship of:

· Conference theatres
· Seminar rooms
· Visitor registration 
· Information points
· Cafés
· Event guide
· Speakers’ lounge

7. Advertising 

Opportunities range from display adverts in the event guide to banners, posters and light box displays at the venue and around the halls. Online advertising opportunities include banners on the Food Matters Live website and in promotional emails.

8. Private events

Companies can host their own private functions or hire meeting rooms at Food Matters Live. A range of suitable rooms are located within easy reach of the exhibition halls and are ideal for holding product launches, campaign launches, private meetings, seminars or for use as a hospitality area away from the exhibition floor.


About us

Food Matters Live is organised by FM Global Ltd, a newly created independent events business. Its staff are amongst the most experienced and successful event professionals in the UK.  Working for other businesses, they have delivered numerous large scale trade events and highly regarded and influential conferences over many years.

Find out more

For more information on exhibiting, sponsoring, or speaking at Food Matters Live please contact Michael Costain at:

tel: + 44 (0)207 297 2455
e-mail: michael.costain@foodmaterslive.com
web: www.foodmatterslive.com
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